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Triggers Negative emotions
« anger and perceived egregiousness (+) &
« affective concern (+)°

* animosity towards home country (+)*

Promoters Moral promoters
* clean hands (+)#
« self-enhancement (+)4)

m

* attitude towards boycotting (+)*
* subjective norm (+)*

Instrumental promoters

« self efficacy/perceived behavioral control (+)~ 1 ¢
* perceived success likelihood (+)% % m

* expectation of overall participation {+)P

* pro-boycott message frame (+)" Boycott
participation

Inhibitors Constrained consumption
* consumption history (-)%'
* preference for boycotted product (—)F
* non-substitutability of boycotted product (- )

Counter-arguments
* boomerang-efTects(-)'
* free riding ()"

* perception of powerlessness (-)4™

Perception of the target and its competitors

* reputation of the target (— )+

* trust in the management of the target (-

* positive information about the target ()"

* negative information about the competitor (~)°

Notes: Relationship between the antecedent and the boycott participation: (+) positive; (-)
negative. * Farah and Newman (2009); * Yuksel and Mryteza(2009); ¢ Hoffmann and Miiller
(2009); 9 Ettenson and Klein (2005); € Tyran and Engelmann (2005); T Klein ez al. (2004);

g Klein et al. (2002): " Sen e al.(2001); ' Nerb and Spada (2001); ! Kozinets and Handelman
(1998); X Belch and Belch (1987): ! Miller and Sturdivant (1977): ™ Mahoney (1976)
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(zlobal group differences A prion contrasts
Chi*(df=3 p C lvs. 2734 L2vs. 34 123 vs 4

Triggers 2448 0000 018™ " e EE =
Negative emotions 2315 0000 017*%** e wEE =
Proximity 26.38 0000 018°%" .
Promoters 3205 0000 020777 o o
Deesire to contribute 24.39 0000 018" {
Political consumerism 17.63 0001 015"
Desire for retaliation 7 070 008

Control beliefs 524 0080 0.08

Inhibitors 13.24 0004 01377
Costz of constramed consumption 16.14 0001 014%%%
Dishelief in efficacy (.64 0887 003

kkE

* EEEY

® HEE

~ & k%

Notes: Chi-squares-test. C=Pearson’s C, contingency coefficient. “p==0.05; * “p=001; fr=0.001. 4
prion contrasts explore the overall statiztically significant differences between the four adopter
groups: 1 vs., 23 4={innovators] v [early adopters, late adopters, laggards], 1/2 va 3/d={innovators,
early adopters] vs. [late adopters, laggard=] /273 vs. 4=[innovators, early adopters, late adopters] vs.
[lagzards]
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Focus Opposing against a Actively choosing not to Voluntarily reducing one‘s
dominant force consume as a means of resistance own level of consumption

>

Consumer Anti-
Resistance Boycott Consumption

B

g i i g r

Boycortt Personal affiliation Belief in efficacy Critics of
drivers Solidarity of boycotts globalization
Collective efficacy

Concept

Consumer ethnocentrism General boycott
Disappointment over the Self-cfficacy proneness

fate of the company Boycott participation

Anger of social environment

I'm;lx'hmcm Own contribution

Belief in consumer Plea function
sovereignty Boycott opinion leader
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