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Tourism development has been examined from various aspects and studies examining relations between tourism
and other sectors are increasing. This study tests the relationship between the incoming tourists and volumes of
import and export of Turkey and 13 Silk Road countries, through Panel ARDL. The study is important since it is
thought to be the first to check the relation between tourist flows and trade amongst the Silk Road countries.
Findings point out that even though there are differences in short-term and long-term relations, tourist flows and
international trade are related, which indicates that international trade is important for tourism development.

1. Introduction

The recent reign of neoliberal policies worldwide has popularized
the policies to increase international trade. Therefore, activities facil-
itating trade and relations between trade and other economic activities
are amongst the main agenda items for both academicians and decision-
makers (Kénya, 2006). According to World Trade Organization (WTO),
export per capita has increased about 30 times over the last 50 years
(Fischer & Gil-Alana, 2009). Moreover, the increase in international
travels since 1950s has led tourism revenues to reach high sums as US $
1.220 billion (United Nations World Tourism Organization [UNWTO],
2017). The sector is set to continue growing, and the number of in-
ternational tourists is expected to reach 1.8 billion in 2030 (UNWTO,
2017) and revenues to reach US$ 2.1 trillion in 2050 (Coban & Ozcan,
2013). Tourism produces one-tenth of worldwide GDP and employment
and is the third largest worldwide export sector after chemicals and
fuels (UNWTO, 2018). Therefore, it would be logical to assume that
there is a relationship between international tourism and trade of
goods. International tourism, which is an on-site sale activity unlike
traditional goods trade, is considered as export due to the foreign ex-
change inflow to the country (Brida, Cortes-Jimenez, & Pulina, 2016). It
is also generally accepted that international tourists may cause inter-
national trade to increase since they can provide the transportation of
goods from their own countries to destinations or from destinations to
their homelands (Tsui & Fung, 2016). Given these, there has been an
increasing interest in examining relationship between international
trade and tourism. Researches are about whether there is a relationship

between tourism and international trade and what is the direction and
duration of the relation. Although relationships have been identified in
empirical studies using different variables and in different counties and
regions, there is no consensus on the direction and term of the re-
lationship (Gwenhure & Odhiambo, 2017; Suresh & Tiwari, 2018).

If it is determined that there is a systematic relationship between
tourism and international trade, it can be an important step in terms of
regulating international policies. Useful consequences can be set forth
to determine the main success elements of foreign trade. In addition,
identifying the existence and nature of the relationship between
tourism and trade can steer the efforts to increase tourism demand.

By this research, tourist arrivals from Silk Road countries
(Azerbaijan, China, Georgia, India, Iran, Kazakhstan, Kyrgyzstan,
Pakistan, Russia, Tajikistan, Turkmenistan, Ukraine and Uzbekistan) to
Turkey and international trade of Turkey (import and export) with
those countries were analyzed with Mean Group (MG) and panel co-
integration methods. Behind the work lies the assumption that inter-
national trade will positively impact tourism development.

This study contributes to the extant literature in three ways. First,
the relationship between tourism and trade is examined amongst
countries with different economic development. Secondly, it is probed
for the countries with divergent economic relation volumes. Lastly, it
provides empirical results from previously non-examined region, Silk
Road.

The next section reviews the relevant literature including the con-
cepts and studies that frame this study. After the methodology and
findings, the conclusion presents and interprets the study findings.
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These are compared with other studies, and inferences are presented.
2. Literature
2.1. Conceptual framework

As a consequence of the effect of neoliberal policies and globaliza-
tion, ‘export’ constitutes the basic development strategy in many de-
veloping countries (Bhagwati, 1978) and policies to increase trade are
continuously implemented. Such policies (facilitating human and
property mobility, simplifying border operations, etc.) are also in-
itiating the development of tourism (Kulendran & Wilson, 2000).

Since the 1960s, amongst the topics that have drawn the interest of
academics and decision makers is whether there is a relationship be-
tween international trade and economic growth (Kénya, 2006; Sinclair,
1998). On the basis of this interest, two theories are tested; these are the
Export-Led Growth Theory (ELG), which is based on the assumption
that exports lead to economic growth, and the Growth-Led Export
Theory (GLE), which suggests that exports are increasing as a result of
economic growth (Clancy, 1999). The ELG theory states that rise in
exports due to increase in branching and specialisation, improved
performance and productivity, investment in new technologies and
even capital increase will lead to a general economic growth (Nowak,
Sahli, & Cortés-Jiménez, 2007; Thirlwall, 2000). According to the
theory, GDP will increase due to the demand for national products and
services in the international market. At the same time, trade will sup-
port the enhancement of innovative products by increasing human ca-
pital, thus disseminating the knowledge to the society in general
(Nowak et al., 2007). The GLE theory argues that there will be an in-
crease in exports after economic growth, so it claims that the me-
chanism works in reverse of what ELG proposes (Konya, 2006). Ulti-
mately, these two arguments are not contradictory or mutually
exclusive theories, but show that there may be a reciprocal relationship
between exports and economic growth.

In the framework of ELG, tourism leads to the development of new
models because it incorporates the goods and services which are tra-
ditionally not internationally traded. In this context, tourism-led
growth theory (TLG), which is based on the assumption that the in-
crease in tourism activities and revenue will affect economic growth, is
foregrounded (Balaguer & Cantavella-Jorda, 2002).

In contrast to the ELG, TLG is also applicable for underdeveloped
countries, since it recognizes that advantages such as natural and cul-
tural beauties which are not unique to developed countries can be
utilized (Balaguer & Cantavella-Jorda, 2002). Furthermore, tourists do
not only participate in consumption in the countries they visit; they
may also increase exports by demanding products and services pro-
duced in the host country. As a result of such demand, such products
may be sold in their own countries; or the business opportunities which
they observed during their visits may be realized when they return to
their home countries (Fischer & Gil-Alana, 2009). In this context,
tourism is considered to provide solid export and growth (Lee & Kwon,
1995; Mansfeld & Winckler, 2004).

Within this scope, it is possible to distinguish between two strands
of research - studies that examine the relationship between tourism and
growth and those that investigate the connection between trade and
tourism.

For example, Du, Lew, and Ng (2016) who analyzed 109 countries,
found that tourism had a positive effect on GDP. Based on data from 49
countries, Seghir, Mostéfa, Abbes, and Zakarya (2015) found a bi-di-
rectional relationship between tourism and economic growth. Brau,
Lanza, and Pigliaru (2003) and Eugenio-Martin, Morales, and Scarpa
(2004) employed the panel data approach to analyze the data of
1980-1995 and 1985-1998 figures for 14 and 21 Latin American
countries, respectively. They revealed that tourism leads to economic
growth in the medium term and long term in low and middle income
countries, but the relation is not very clear in developed countries.
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Meanwhile, Beladi, Chao, Ee, and Hollas (2019), who examined data of
50 countries, showed that tourism (particularly medical tourism) con-
tributed to economic development, especially in non-OECD countries.
On the other hand, after examining 84 countries, Chiu and Yeh (2017)
concluded that even though there is a relationship between tourism and
economic growth, this relationship has not always developed in the
same direction and has varied due to economic size of countries and
level and type of tourism development.

By exploiting cointegration and causality analysis, Balaguer and
Cantavella-Jorda (2002) found that the tourism and economic growth
are related in the long term and that tourism leads to economic growth.
They determined that a 5% increase in long-term tourism would gen-
erate a 1.5% increase in income. Although Nowak et al. (2007) stated
that tourism development will result in Spanish citizens becoming im-
poverished, they also pointed out that tourism contributes to economic
growth as it can finance imports of production goods, and that differ-
entiation in tourism will contribute to growth more but that relation is
only valid in the long run. Also, Durbarry (2004), Akinboade and
Braimoh (2010), Mishra, Rout, and Mohapatra (2011), Kibara,
Odhiambo, and Njuguna (2012), Massidda and Mattana (2013), and
Jalil, Mahmood, and Idrees (2013) found that tourism is effective on
growth over the long term in Mauritius, the Republic of South Africa,
India, and Kenya, Italy and Pakistan, respectively.

Conversely, Chen and Chiou-Wei (2009) emphasized that while
tourism supports economic growth in Taiwan, there is a two-way re-
lationship in South Korea. Using the VAR approach to tourism revenues
and GDP for the period 1960-2000, Dritsakis (2004) also concluded
that there are bidirectional relations between tourism and economic
growth in the long term in Greece. Oh (2005) analyzed Korean tourism
revenue and economic development figures between 1975 and 2001 by
using the Granger causality test and the VAR approach. He determined
that there was no relation between tourism and economic growth in the
long term, and that the unidirectional relation from economic growth
towards tourism was only present in the short run.

For India, Suresh and Tiwari (2018) stated that, in the short term,
tourism supports economic growth but in the long term there is a re-
verse relationship. Similarly, Narayan and Prasad (2003) revealed that
while GDP has an impact on tourism development in the short term,
tourism development is more influential on GDP in Fiji in the long term.

Many studies also examine the relationship between tourism and
economic growth in Turkey. Bahar (2006) who analyzed tourism in-
come and GDP data between 1963 and 2004 with the VAR analysis,
found a long-term relation between tourism and economic growth. By
using the number of tourists instead of tourism revenue, Gunduz and
Hatemi (2005) also achieved the same result. Cetintas and Bektas
(2008) analyzed the data between 1964 and 2006, using the ARDL
method and reached the same result for the long term, but they stated
that there is no relation in the short term. Additionally, Kasman and
Kirbas Kasman (2004) and Yildirim and Ocal (2004), who used co-in-
tegration and Granger tests, achieved similar results. These studies
suggest that the TLG is valid for Turkey. On the other hand, using the
Toda-Yamamoto method to analyze data between 1992 and 2006,
Kizilgol and Erbaykal (2008) found that there is a one-way causality
towards tourism from economic development and that tourism will
develop as a result of economic growth. Uysal, Erdogan, and Mucuk
(2004) found a two-way relationship between tourism and economic
growth; meanwhile, Yavuz (2006), Arslanturk, Balcilar, and Ozdemir
(2011) and Katircioglu, Katircioglu, and Altun (2018) concluded that
there was no relation between tourism revenues and GDP.

The tourism-trade relationship is also remarkable. Happy-end (re-
sulting in economic gains and partnerships) business trips may en-
courage other entrepreneurs; therefore tourism may occur. Those who
travel to buy or sell products or services are a source for both tourism
and trade (Santana-Gallego, Ledesma-Rodriguez, & Perez-Rodriguez,
2011), and spouses, relatives and friends who accompany people on
business trips are driving an increase in tourism (Kulendran & Wilson,
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2000). Trade helps a country integrate with other countries and results
in investment in infrastructure such as transportation, linguistics and
technology, which all make travel easier and more alluring
(Chaisumpunsakul & Pholphirul, 2018; Santana-Gallego et al., 2011).
Moreover, trade between countries can make it easier for tourists to
find the goods and services they are familiar with in their own countries
and this may also attract tourists (Khan, Toh, & Chua, 2005; Kulendran
& Wilson, 2000; Santana-Gallego et al., 2011). In addition, theoreti-
cally, tourism has some indirect impacts on increase of trade. For ex-
ample, tourism development encourages trade as it will lead to the
import of the necessary raw materials for the production of tourist
products/services, and tourists can improve the image of the region by
transferring information about the destination, leading to different
business opportunities (Santana-Gallego et al., 2011). By experiencing
and commenting on local products, tourists may not only provide very
valuable feedback (with no cost) to local companies about preferences
of foreign customers (Santana-Gallego, Ledesma-Rodriguez, & Pérez-
Rodriguez, 2016), but may also increase demand for local products in
foreign markets (Kullendran and Wilson, 1998; Madaleno, Eusébio, &
Varum, 2017).

The reasons mentioned above are motivational sources for many
researchers to examine the tourism-trade relationship. Keintz, whose
1971 findings revealed that the international trade of the USA was in-
fluential on the tourism demand for the country (Khan et al., 2005)
were confirmed about 50 years later by Kumar, Prashar, and Jana
(2019). Shan and Wilson (2001), Habibi, Rahim, Ramchandran, and
Chin (2009), Leitao (2010), Chaisumpunsakul and Pholphirul (2018)
also achieved supportive results for China, Malaysia, Portugal, and
Thailand, respectively. In the study on New Zealand, Turner and Witt
(2001) also found that international trade significantly affects business
tourism. Likewise, Aradhyula and Tronstad (2003) disclosed that
business trips are particularly effective in terms of border trade between
the USA and Mexico, and Tsui and Fung (2016) showed that business
travel and trade have reciprocal links for Hong Kong, China, Taiwan
and the United States.

Shan and Wilson (2001) examined trade and tourism between China
and Australia, Japan, the UK and the USA by using the VAR method and
found that there was a bi-directional causality. Easton (1998) revealed
that Canada's total exports can be complemented or replaced by tourist
visits. This result means that tourism and trade activities are comple-
ment each other and act together. Santana-Gallego et al. (2011) in-
dicated that there is a two-way relationship between trade and inter-
national tourism both in the short and long terms in the Canary Islands.
They asserted that a 1% increase in the number of tourist arrivals and
departures would result in an increase of trade by 0.76-1.73% and
1.02-1.22%, respectively, and that a 1% increase in trade would lead to
an increase in the number of tourist arrivals and departures up to 1.65%
and 1.58%, respectively. They pointed out that in the short term, while
exports influence tourism, tourism affects import. In other words, while
the increase in export creates an increase in tourism demand, the in-
crease in the number of tourist arrivals/departures also increases the
imports for the products and services that they will need (Santana-
Gallego et al., 2011). Isik, Kasimati, and Ongan (2017) also stated that
there is a two-way relationship between tourism and trade for Greece.
Suresh and Tiwari (2018) found a dual relationship between trade and
tourism for India, but that while both positive and negative changes in
trade affect tourism, only positive changes in tourism are effective on
international trade. Meanwhile, Katircioglu (2009) and Fry, Saayman,
and Saayman (2010) found a bi-directional relationship between in-
ternational tourist numbers and international trade, for the Turkish
Republic of Northern Cyprus and South Africa.

Al-Qudair (2004) analyzed the relationship between the number of
tourists and trade in nine Muslim countries using cointegration and
Granger tests and identified a long-term relationship for two of the
countries in the sample, but no relationship for others. Sarmidi and
Salleh (2011), who examined tourism and trade relations between
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Malaysia, Brunei, Indonesia, Singapore and Thailand through coin-
tegration analysis and the ARDL method, found that tourist travel is the
reason for the trade in the short term, and that tourism and trade move
together in the long term. In their topical work, Ozer Balli, Balli, and
Tsui (2019) stated that the international trade of New Zealand with
Australia, Canada, China and Hong Kong has positive impacts on
tourism, but that when Japan, Korea, the USA or Singapore were taken
into account, a relationship between trade and tourism cannot be de-
termined.

Recently, the relationship between tourism and trade has been ex-
amined import or export data separately or the trade of particular
products. For example, Ozer Balli et al. (2019) found that economy
class airline passengers affected tourism demand and hence trade vo-
lume. Kulendran and Wilson (2000) examined the relation between
tourism and trade by applying the Granger causality test and concluded
that there is a long-term relationship between Australia and the EU,
Japan, New Zealand and the UK. However, this situation differs from
country to country (relation is valid for the USA, Japan and Australia
but not for New Zealand and the UK) and there is generally a stronger
one-way relationship between export and holiday tourism. In Singa-
pore, Khan et al. (2005) reported a relationship between tourism and
trade, particularly between business travel and import, and that there is
no or very weak trade relation between trade and other types of
tourism. By comparing theirs with the results of Kulendran and Wilson
(2000), they claimed that the tourism-trade relationship is country-
specific. As an example, they pointed out that people go to Singapore to
sell and to Australia to buy. Fischer and Gil-Alana (2009) investigated
the relationship between imports and tourism, and found that tourism
positively impacts trade of personal consumption products (as in the
case of red wine) and has positive effects on imports. Madaleno et al.
(2017) examined whether Portugal's export of cheese, olive oil, sau-
sage, canned fish and wine affects the demand for tourism. They found
that there is a two-directional relationship between wine export and
tourism in the short term, and that cheese and canned fish exports in-
crease tourism in the long term, but the export of olive oil and sausage
has no impact on tourism.

In the literature, only one study examining the tourism and trade
relationship for Turkey has been identified. Bahar and Baldemir (2008)
used export and tourism data between 1980 and 2005 and determined a
one-way relationship from tourism to export. However, the tourism-
import relationship was not addressed in this study.

It was observed that different and contradicting results were
achieved and there is no clear compromise on either the global scale or
on Turkey's scale. Although the relationship in the long term was
generally determined, results vary on direction and period of relation of
tourism with both development and trade (Gwenhure & Odhiambo,
2017; Kizilgol & Erbaykal, 2008; Suresh & Tiwari, 2018). Considering
divergent factors such as level of tourism development, share of tourism
in the economy, different variables (exchange rate, number of tourists,
tourism income, average expenditure level, etc.) and using diverse
methods affect the results (Gunduz & Hatemi, 2005; Massidda &
Mattana, 2013; Nowak et al., 2007).

2.2. Turkey and silk road

In Turkey, the tourism sector has been amongst the very important
tools in the country's public policies since the 1960s; however, it de-
veloped significantly after the 1980s with the help of public incentives
(Coban & Ozcan, 2013; Yavuz, 2006). In 2015, Turkey accounted for
4.2% of the European tourism market which hosts half of the interna-
tional tourists, and ranked sixth in the tourism premier league with
39.5 million international tourists. However, due to international and
domestic problems (particularly aircraft crisis with Russia and failed
coup attempt), in 2016 she ranked tenth on the number of international
tourists list and seventeenth in the highest tourism revenue sequence
(UNWTO, 2017). This is because the average expenditure per tourist
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was only US$ 705 (international tourists spent an average of US$ 633,
while domestic tourists spent an average of US$ 978) (Ministry of
Culture and Tourism, 2018).

Moreover, tourism is of great importance for Turkish economy.
After the manufacturing sector, it is the second most important foreign
exchange source (Gunduz & Hatemi, 2005). Beyond 4.1% direct con-
tribution, tourism contributes to GDP at the rate of 12.5% by indirect
and multiplier effects (World Travel and Tourism Council [WTTC],
2018). After the construction sector, tourism provides the highest em-
ployment rate (Kizilgol & Erbaykal, 2008); it employs 462.000 people,
representing 1.6% of total employment. This rises to 7.4% when em-
ployment in related sectors is also considered (WTTC, 2018). The share
of tourism revenues in total exports also showed an upward trend in the
period between 1960 and 2002 increasing from 2.1% to 33.9%. Since
2002, however, there has been a downward trend and tourism ac-
counted for 15% of exports in 2016 (Association of Turkish Travel
Agencies [TURSAB], 2019).

The Silk Road which is one of the most important historical routes
has attracted more attention since the Samarkand Declaration in 1994
and the UNWTO Silk Road Programme in 2014. In accordance with the
growth of tourism, Silk Road destinations have also been promoted to
provide sustainable competitive advantages while at the same time
reviving substantial trade (UNWTO, 2014).

For scope of this study, the number of outbound tourists from Silk
Road countries is important since it exceeded 6.5 million in 2015 which
constituted 15.2% of all international tourists of Turkey. However, in
2016, due to a huge fall in the number of Russian tourists caused by
political tensions between Turkey and Russia, the tourist numbers de-
clined to under four million, accounting for 10.7% of total international
tourists (Figs. 1 and 2) (Ministry of Culture and Tourism, 2017).
Moreover, regarding country-specific international tourism figures for
Turkey; Iran, Ukraine, Russia (at the 2nd rank in 2014 and 2015) and
China ranked the 3rd, 5th, 6th and 11th ranks respectively (Ministry of
Culture and Tourism, 2017).

Trade figures between Turkey and Silk Road countries are also
rising and Turkey imports more than she exports to these countries.
Moreover, while these countries account for approximately 30% share
in Turkey's total imports, 10-15% of Turkey's export trade is directed to
these countries (Figs. 3 and 4). Amongst Turkey's top 20 international
trade partners, Iran, China and Russia occupy the 11th, 15th and 17th
ranks for export figures, and 7th, 1st and 3rd places for import figures,
respectively (TUIK, 2018).

The relationship between tourism and international trade in Turkey
and Silk Road countries has been examined for several reasons. First, in
terms of the number of international tourists, Turkey is consistently
amongst the world's top 10 countries (excluding the crisis years referred
to above). In 2015, 2016 and 2017, Turkey hosted approximately 36.2,
25.4 and 32.4 million international tourists respectively (TURSAB,
2018) and tourism generates considerable foreign exchange for Turkey
(Gunduz & Hatemi, 2005). Also, with the exception of the decline in
2016, the number of tourists from Silk Road countries to Turkey
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continues to increase and constitutes about 18% of international tour-
ists (Figs. 1 and 2). Another reason for this is that although Turkey and
Silk Road countries engage in intensive trade (see Figs. 3 and 4) due to
geographical proximity, historical and cultural ties, the relationship
between tourism and trade in this region has not been studied. The
method of the study is described below.

3. Methodology

The main objective of this study is to investigate whether there is a
long-term relationship between tourist arrivals and international trade
(exports and imports) in Silk Road countries. For this purpose, tourist
figures and real export and import figures for the period of 2000-2016
between Turkey with Azerbaijan, China, Georgia, India, Iran,
Kazakhstan, Kyrgyzstan, Pakistan, Russia, Tajikistan, Turkmenistan,
Ukraine, and Uzbekistan were used.

Data of international tourist numbers and figures of import and
export between 2000 and 2016 were used. This period has been chosen
since the majority of the examined countries were members of the
Soviet Union and data were available after the transition period.
Figures of imports and exports were gathered from the Foreign Trade
Statistics of the Turkish Statistical Institute (TUIK), and International
Tourist Statistics of Ministry of Culture and Tourism were used for in-
ternational tourist numbers. Although 17 Silk Road countries (including
Turkey) were initially identified for the study, Armenia, Afghanistan
and Mongolia were excluded due to lack of data, so the final sample
comprised Turkey and 13 Silk Road countries.

Due to the heterogeneity of the parameters, the Mean Group (MG)
method developed by Pesaran and Smith (1995) and Pesaran, Shin, and
Smith (1999) is used to investigate the relationship between the vari-
ables. The MG method is preferred since it produces very successful
results in examining non-stationary dynamic panels. The MG estimator
is based on average values of coefficients and on combining coefficients
(Pesaran et al., 1999; Pesaran & Smith, 1995). This estimator also
makes it possible to achieve error variance, constant coefficients and
short-term parameters that vary throughout the group. However, it is
not possible to achieve long-term coefficients simultaneously. Pesaran
and Smith (1995) propose that the MG method eliminates the bias due
to nonhomogeneous slopes in dynamic panels. MG estimators provide
“the long-run parameters for the panel through making an average of the
long-run parameters from ARDL models for individual countries”
(Papageorgiou, Michaelides, & Tsionas, 2016: 60). ARDL model equa-
tion can be shown as follows;

Y, =a; + 3 Vi1 + Bi Xy + & (¢))

here, i represents the country where i = 1, 2, 3, ..., n. Long-run para-

i

meter is 6; = 1’% and the MG estimators for the whole panel will be

given by 8 = %Zil\il&« and @ = %Zf\il a;. Y, represents dependent
variable and X, represents independent variables.
The series affected by variables such as trend, seasonality, fashion,
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Fig. 1. Number of tourists from silk road countries to Turkey (millions).
Source: Ministry of Culture and Tourism, 2017
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Fig. 2. Share of silk road countries in Turkish tourism.
Source: Ministry of Culture and Tourism, 2017.
political or economic factors (Sevinc, 2013) and which are therefore In the equation, Ay refers to the first difference in the considered
non-stationary, cause spurious regression problem (Coban & Ozcan, variable, yo; is the constant assumed to be different between horizontal
2013). For this reason, cointegration analysis is used to determine sequences, and pis the identical autoregressive coefficient. pis defined
whether the non-stationary series are related in the long run (Gujarati, as follows:
2004). The most important characteristic of cointegrated variables is ©
that they correspond to any deviation from the long-run equilibrium. My = Z YelVij + Eie
This reveals the dynamics of error correction for the variables in the Jj=0 4
system, which is shaped by deviations. Eq. (1) can be written as the The hypothesis tests are as follows:
error correction equation as follows: )
bt . Hy:p,=p=0H:p,=p<0
AYy =@y, — X + Z ByAy,—; + z A AXi—j + p; + e Im et al. (2003) developed a new unit root test (IPS) for hetero-
J=1 j=0 @ geneous panels. IPS is based on the Augmented Dickey Fuller test
In equation, the error correction term 0; indicates compliance rate. (AD_F)’ a .tradltlor'lal umt. root test. uéed to 1nve}st1gate whether the
The coefficient sign should be negative and statistically significant. variables in the time series analysis include unit root, whereas test
Error correction underlines what per cent of deviations from long-run statistics of panel is based on the arithmetic average of the individual
equilibrium stemming from the shocks in the independent variables are series. In the case that the series contains unit root, estimates would be
eliminated within one year spurious. For the IPS test, the following equation can be used:
Zp:
. Ay = Wi+ Py, + 2, DAV + Vit
3.1. Unit root test = (5)
The non-stationarity of the macroeconomic time series may lead to In Eq. (5), Ay is the first difference in the considered variable. The
an unrealistic relationship between the variables used (Dritsakis, 2004). IPS .te§t ?IHOWS the error term in Eq. (5) to be heterogeneous. The test
Stability of the variables is required for the results to be reliable (Coban statistic is calculated as follows:
& Ozcan, 2013), and unit root tests are used to measure stability. 1 X
Levin, Lin, and Chu (2002) and Im, Pesaran, and Shin (2003) sug- Ir= N z tie(py)
gested that unit roots are tests suitable for examining the stationarity of i=1
series in dynamic panes. They proposed different panel unit root tests The ADF test statistic is calculated as:
including specific constant terms and time trends. The LLC allows the B
unit root to be tested by removing the assumption of homogeneity in A = VN (D) [&r — E(ir)]
the autoregressive terms. The LLC test can be expressed as; JVar(tr)
Av = P A The CADF unit root test developed by Pesaran (2007) is also used in
Vie = Yor T Py T ; Ny + Hig 3 this study. This test which considers cross-section dependency in dy-
= namic panels is actually known as the second-generation panel unit root
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Fig. 4. Ratio of silk road countries in trade of Turkey.
Source: TUIK, 2018.

test. All of the above tests indicate that series are I(1).
4. Findings

Variables used in the model are number of tourist arrivals from Silk
Road countries to Turkey, and figures (in million US$) of international
trade (as export and import) with these countries. The data were
compiled from the Ministry of Culture and Tourism, Tourism
Accommodation Statistics and TUIK Foreign Trade Statistics.

All variables were transformed into logarithmic form to allow esti-
mated coefficients to be interpreted as elasticity. The descriptive sta-
tistics of the variables used in the model are given in Table 1.

Descriptive statistics of the variables used in the model are shown in
Table 1. According to the table, export has the highest mean, median
and maximum values, with ‘tourist’ accounting for the minimum value.
Export is also the variable with the highest standard deviation. This
relatively high standard deviation indicates that the volatility of the
export variable is high. Jarque-Bera statistics emphasize that the
number of tourists is not normally distributed while imports and ex-
ports have normal distribution. Hence, the next step is to analyze
whether the variables contain unit root.

Unit root test results show that the variables are stable and therefore
suitable for the panel ARDL approach. Series with different levels of
stationarity do not constitute a constraint for the use of the panel ARDL
method. Table 2 shows that variables are stationary according to the
CADF test that examines cross-section dependency (I (1)). This result
indicates the necessity of the Haussman test, which makes it possible to
choose between PMG and MG when performing a Panel ARDL analysis.

4.1. Panel ARDL results

The Hausman test is applied in order to determine estimator.
According to the Hausman test results, heterogeneous long-run coeffi-
cients exist. Therefore, the Mean Group estimator was used.

Table 1
Descriptive statistics.
LTOURIST LIMP LEXP

Mean 11.00779 19.95658 20.35534
Median 10.98487 20.00701 20.13871
Maximum 15.42651 23.01798 24.16894
Minimum 4.564348 15.31234 14.66972
Std. dev. 1.917689 1.371817 1.955412
Skewness —0.255159 —0.289405 0.042652
Kurtosis 3.731838 2.965691 2.518123
Jarque-Bera 7.329949 3.095831 2.205234
Probability 0.025605 0.212691 0.332001
Sum 2432.723 4410.404 4498.530
Sum sq. dev. 809.0566 414.0137 841.1999
Observations 221 221 221
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According to Table 3, a 1% rise in imports increases the number of
tourists by 0.66%, while the increase in exports seems statistically in-
significant. In terms of imports and exports, since the coefficient of the
lagged value of the error term is both negative and statistically sig-
nificant, the error term is meaningful and the shocks are eliminated in
the short term. In addition, 80% of the shocks caused by independent
variables in the short term disappear in the same period and the system
exhibits convergence behavior to achieve long-term balance again.

5. Discussion

In this study, Panel ARDL analysis was conducted to analyze whe-
ther there is a relation between international tourist visits and trade
(import and export) of Turkey and other 13 Silk Road Countries. This
study is important not only because Turkey is an important interna-
tional tourism destination and Silk Road countries are amongst its t
major trading partners but also because it is amongst the first studies
examining the relationship between trade and tourism in Silk Road
countries.

Behind the work lies the assumption that international trade will
positively impact tourism development and results confirm that.
Findings show that tourist arrivals are related to export only in the short
term; however, in the long run, there is a positive relation between
tourism and import. The results are in line with many other studies
revealing long-term relations between the number of international
tourists and trade (Fry et al., 2010; Katircioglu, 2009; Kulendran &
Wilson, 2000; Shan & Wilson, 2001). The study also partially corre-
sponds to findings of Sarmidi and Salleh (2011) and Santana-Gallego
et al. (2011) because it points out that there is a relation between in-
ternational trade and tourism both in the short and long terms. The
results of our study accord with those of, amongst others, Habibi et al.
(2009), Leitao (2010) and Chaisumpunsakul and Pholphirul (2018)
emphasizing that the impact of trade on tourism is higher in the long
term. The study also supports Durbarry (2004) and Fischer and Gil-
Alana (2009) who found that there is a relation between tourism and
exports and imports, although they focused on particular products.

In the study by Santana-Gallego et al. (2011), the impact of trade on
tourism was higher. This result may be related to the size and variety of
national economies. While tourism is the main economic source of in-
come for the Canary Islands (Wikipedia, 2018), Turkey has a more
diversified economic structure.

As mentioned earlier, only Iran, China and Russia from the 13
countries examined are amongst Turkey's 20 largest trading partners
and, furthermore, Silk Road countries are more important for import
than for export in the case of Turkey (TUIK, 2018). In addition, from
Russia and Iran, Turkey mostly imports mineral fuels, mineral oils and
products of their distillation. Meanwhile, it is worth mentioning that
Turkish total imports of oil and natural gas from both countries are over
US$ 15 billion. These items also constitute the largest export items of
Iran and Russia (Izmir Chamber of Commerce, 2017). Mostly electronic
and chemical products are imported from China (TUIK, 2018).



U. Caliskan, et al.

Table 2
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Variable LLC level LLC difference IPS level 1PS difference Pesaran CD level Pesaran CD difference
Tourist —0.0279 -7.4753" —0.2868 -12.017" —-1.244 —3.844"
Import —5.7895" —2.2662" —1.7733" -2.7479" -0.015 —1.826°
Export —8.4005" -2.3745" —4.0357" -3.8715" 0.374 —4.194"

@ Significant at the 5% level.
" Significant at the 1% level.

Table 3
Panel ARDL (MG) estimations.

Dependent variable: ATourist

Long run

Import 0.6642°
Export 0.1466
Short run

ECT —-0.8019"
C —3.8074%

@ Significant at the 1% level.

In contrast to conclusions by Santana-Gallego et al. (2011), these
imported products are not directly related to tourism. Therefore, it can
be stated that total trade volumes and import-export balance issues are
important in terms of the relationship between tourism and exports and
imports.

Moreover, Turkey's imports from these countries (in the broader
sense, their exports) may contribute positively to the income of their
citizens and, by implication, to their tourism demand. So, the results are
in line with Dogru, Sirakaya-Turk, and Crouch (2017) who found that
income is an important tourism demand determinant for Russians.

Since our findings underline that there are relationships in both the
long term and the short term, they therefore differ from the studies
which identify only a short-term effect of tourism on trade (Fry et al.,
2010; Sarmidi & Salleh, 2011) or those which claim a relation between
import and only business trips (Khan et al., 2005). Even though all
international travels have been examined regardless of their purpose
within the scope of the study, the structure of international trade and/
or tourist visit motivations (it is supposed that the vast majority of
tourists from Silk Road Countries are motivated for 3S and cultural
tourism) is estimated to be reason for the differences in other studies.

The results offer useful information for public and private sector
authorities. In addition, the results indicate to decision makers and
planners that policies improving Turkey's situation both in its tourism
and trade with Silk Road Countries will provide benefits. For this
reason, we suggest that it would be appropriate to envisage coordinated
and complementary tourism and trade practices in national and re-
gional policies. In parallel with the conclusion that trade (particularly
imports) impacts tourism more in the long term, planners and decision-
makers should implement strategies to increase volume and product
scale of trade with Silk Road countries.

Besides, due to the strong relationship between trade and tourism, it
is also probable that the improvement in tourism would have positive
impact on Turkey's foreign trade deficit in the short run. Furthermore,
although it is beyond the scope of this study, the effectiveness of the
efforts may be increased by focusing on products/services and tourist
segments after determining what kinds of tourist visit and what types of
product/service trade are strongly connected.

The limitations of this study mainly stem from analysis of all re-
levant data in a holistic manner. The results may be different on a
country basis and so future studies may examine the countries sepa-
rately to define country-specific strategies.

Declaration of Competing Interest
None.
Acknowledgements

This paper is expanded version of the study presented in 15th
KIMEP International Research Conference took place in Almaty,
Kazakhstan, April 13-14, 2018.

References

Akinboade, O. A., & Braimoh, L. A. (2010). International tourism and economic devel-
opment in South Africa, a granger causality test. International Journal of Tourism
Research, 12, 146-163.

Al-Qudair, K. H. A. (2004). The causal relationship between tourism and international
trade in some Islamic countries. Economic Studies, 5(19).

Aradhyula, S., & Tronstad, R. (2003). Does tourism promote cross-border trade? American
Journal of Agricultural Economics, 85, 569-579.

Arslanturk, Y., Balcilar, M., & Ozdemir, Z. A. (2011). Time-varying linkages between
tourism receipts and economic growth in a small open economy. Economic Modelling,
28, 664-671.

Association of Turkish Travel Agencies [TURSAB] (2018). Milliyetlerine Gore Gelen
Yabanci Ziyaretgiler [foreign visitors according to nationalities]. Retrieved from
https://www.tursab.org.tr/tr/turizm-verileri/istatistikler/milliyetlerine-gore-gelen-
yabanci-ziyaretciler.

Association of Turkish Travel Agencies [TURSAB] (2019). Turizmin Ekonomideki Yeri
[tourism in economy]. Retrieved from https://www.tursab.org.tr/tr/turizm-verileri/
istatistikler/turizmin-ekonomideki-yeri.

Bahar, O. (2006). Turizm Sektoriiniin Tiirkiye'nin Ekonomik Biiyiimesi Uzerindeki Etkisi,
VAR Analizi Yaklasimi. [The Effect of Tourism Sector on the Economic Growth of
Turkey, VAR Analysis Approach]. C.B.U. Yénetim ve Ekonomi Dergisi, 13(2), 137-150.

Bahar, O., & Baldemir, E. (2008). Uluslararas: Ticaret ile Uluslararas: Turizm Arasindaki
Nedensellik iliskisi, Tiirkiye Ornegi [Causality Relationship between International
Trade and International Tourism, Case of Turkey]. Dokuz Eyliil Universitesi Sosyal
Bilimler Enstitiisii Dergisi, 10(4), 97-111.

Balaguer, J., & Cantavella-Jorda, M. (2002). Tourism as a long-run economic growth
factor, the Spanish case. Applied Economics, 34(7), 877-884.

Beladi, H., Chao, C. C., Ee, M. S., & Hollas, D. (2019). Does medical tourism promote
economic growth? A cross-country analysis. Journal of Travel Research, 58(1),
121-135.

Bhagwati, J. N. (1978). Foreign trade regimes and economic development, anatomy and
consequences of exchange control regimes. New York: National Bureau of Economic
Research.

Brau, R., Lanza, A., & Pigliaru, F. (2003). How fast are the tourism countries growing?
The cross-country evidence. Retrieved from https://www.feem.it/userfiles/attach/
Publication/NDL2003/NDL2003-085.pdf.

Brida, J. G., Cortes-Jimenez, 1., & Pulina, M. (2016). Has the tourism-led growth hy-
pothesis been validated? A literature review. Current Issues in Tourism, 19(5),
394-430.

Cetintas, H., & Bektas, C. (2008). Tiirkiye'de Turizm ve Ekonomik Biiyiime Arasindaki
Kisa ve Uzun Dénemli iliskiler. [short and long-term relationship between tourism
and economic growth in Turkey]. Anatolia, Turizm Arastirmalart Dergisi, 19(1), 1-8.

Chaisumpunsakul, W., & Pholphirul, P. (2018). Does international trade promote inter-
national tourism demand? Evidence from Thailand's trading partners. Kasetsart
Journal of Social Sciences, 39, 393-400.

Chen, C.-F., & Chiou-Wei, S. Z. (2009). Tourism expansion, tourism uncertainty and
economic growth: New evidence from Taiwan and Korea. Tourism Management, 30,
812-818.

Chiu, Y. B., & Yeh, L. T. (2017). The threshold effects of the tourism-led growth hy-
pothesis: Evidence from a cross-sectional model. Journal of Travel Research, 56(5),
625-637.

Clancy, M. J. (1999). Tourism and development, evidence from Mexico. Annals of Tourism
Research, 26(1), 1-20.

Coban, O., & Ozcan, C. C. (2013). Tiirkiye'de Turizm Gelirleri-Ekonomik Biiyiime Hi@kisi,
Nedensellik Analizi (1963-2010) [the relationship between economic growth and
tourism income of Turkey, a causality analysis (1963-2010)]. Eskisehir Osmangazi
Universitesi IIBF Dergisi, 8(1), 243-261.

Dogru, T., Sirakaya-Turk, E., & Crouch, G. I. (2017). Remodeling international tourism


http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0010
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0010
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0010
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0015
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0015
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0020
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0020
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0025
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0025
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0025
https://www.tursab.org.tr/tr/turizm-verileri/istatistikler/milliyetlerine-gore-gelen-yabanci-ziyaretciler
https://www.tursab.org.tr/tr/turizm-verileri/istatistikler/milliyetlerine-gore-gelen-yabanci-ziyaretciler
https://www.tursab.org.tr/tr/turizm-verileri/istatistikler/turizmin-ekonomideki-yeri
https://www.tursab.org.tr/tr/turizm-verileri/istatistikler/turizmin-ekonomideki-yeri
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0040
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0040
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0040
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0045
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0045
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0045
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0045
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0050
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0050
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0055
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0055
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0055
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0060
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0060
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0060
https://www.feem.it/userfiles/attach/Publication/NDL2003/NDL2003-085.pdf
https://www.feem.it/userfiles/attach/Publication/NDL2003/NDL2003-085.pdf
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0070
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0070
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0070
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0075
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0075
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0075
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0080
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0080
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0080
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0085
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0085
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0085
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0090
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0090
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0090
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0100
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0100
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0105
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0105
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0105
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0105
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0110

U. Caliskan, et al.

demand: Old theory and new evidence. Tourism Management, 60, 47-55.

Dritsakis, N. (2004). Tourism as a long-run economic growth factor, an empirical in-
vestigation for Greece using causality analysis. Tourism Economics, 10(3), 305-316.

Du, D., Lew, A. A, & Ng, P. T. (2016). Tourism and economic growth. Journal of Travel
Research, 55(4), 454-464.

Durbarry, R. (2004). Tourism and economic growth, the case of Mauritius. Tourism
Economics, 10, 389-401.

Easton, S. T. (1998). Is tourism just another commodity? Links between commodity trade
and tourism. Journal of Economic Integration, 13, 522-543.

Eugenio-Martin, J. L., Morales, N. M., & Scarpa, R. (2004). Tourism and economic growth in
Latin American countries, a panel data approach. Retrieved from https//pa-
pers.ssrn.com/sol3/papers.cfm?abstract_id = 504482.

Fischer, C., & Gil-Alana, L. A. (2009). The nature of the relationship between interna-
tional tourism and international trade, the case of German imports of Spanish wine.
Applied Economics, 41(11), 1345-1359.

Fry, D., Saayman, A., & Saayman, M. (2010). The relationship between tourism and trade
in South Africa. South African Journal of Economics, 78(3), 287-306.

Gujarati, D. N. (2004). Basic econometrics (4th ed.). New York: McGraw-Hill.

Gunduz, L., & Hatemi, A. (2005). Is the tourism-led growth hypothesis valid for Turkey?
Applied Economics Letters, 12(8), 499-504.

Gwenhure, Y., & Odhiambo, N. M. (2017). Tourism and economic growth: A review of
international literature. Tourism: An International Interdisciplinary Journal, 65(1),
33-44.

Habibi, F., Rahim, K. A., Ramchandran, S., & Chin, L. (2009). Dynamic model for inter-
national tourism demand for Malaysia: Panel data evidence. International Research
Journal of Finance and Economics, 33, 207-217.

Im, K. S., Pesaran, M. H., & Shin, Y. (2003). Testing for unit roots in heterogeneous panels.
Journal of Economics, 115, 53-74.

Isik, C., Kasimati, E., & Ongan, S. (2017). Analyzing the causalities between economic
growth, financial development, international trade, tourism expenditure and/on the
CO2 emissions in Greece. Energy Sources, Part B: Economics, Planning, and Policy,
12(7), 665-673.

izmir Chamber of Commerce (2017). Rusya Federasyonu Ulke Raporu. [Report on
Russian Federation]. Retrieved from https://www.ihkib.org.tr/fp-icerik/ia/d/2017/
11/30/rusya-ulke-raporu-pdf-201711301454010253-7443B.pdf.

Jalil, A., Mahmood, T., & Idrees, M. (2013). Tourism-growth nexus in Pakistan: Evidence
from ARDL bounds tests. Economic Modelling, 35, 185-191.

Kasman, A., & Kirbas Kasman, S. (2004). Turizm Gelirleri ve Ekonomik Biiyiime
Arasindaki Esbiitiinlesme ve Nedensellik iliskisi [Cointegration and causality relation
between tourism revenues and economic growth]. Iktisat Isletme ve Finans Dergisi, 220,
122-131.

Katircioglu, S. T. (2009). Tourism trade and growth, the case of Cyprus. Applied
Economics, 41, 2741-2750.

Katircioglu, S., Katircioglu, S., & Altun, O. (2018). The moderating role of oil price
changes in the effects of service trade and tourism on growth: The case of Turkey.
Environmental Science and Pollution Research, 25, 35266-35275.

Khan, H., Toh, R. S. L., & Chua, K. (2005). Tourism and trade, cointegration and granger
causality tests. Journal of Travel Research, 44, 171-176.

Kibara, O. N., Odhiambo, N. M., & Njuguna, J. M. (2012). Tourism and economic growth
in Kenya: An empirical investigation. International Business and Economics Research
Journal, 11(5), 517-527.

Kizilgol, O., & Erbaykal, E. (2008). Tiirkiye'de Turizm Gelirleri ile Ekonomik Biiyiime
iliskisi, Bir Nedensellik Analizi [The relationship between tourism revenues and
economic growth in Turkey, a causality analysis]. Siileyman Demirel Universitesi
Iktisadi ve Idari Bilimler Fakiiltesi Dergisi, 13(2), 351-360.

Kénya, L. (2006). Exports and growth, granger causality analysis on OECD countries with
a panel data approach. Economic Modelling, 23, 978-992.

Kulendran, N., & Wilson, K. (2000). Is there a relationship between international trade
and international travel? Applied Economics, 32(8), 1001-1009.

Kumar, M., Prashar, S., & Jana, R. K. (2019). Does international tourism spur interna-
tional trade and output? Evidence from wavelet analysis. Tourism Economics, 25(1),
22-33.

Lee, C., & Kwon, K. (1995). Importance of secondary impact of foreign tourism receipts on
the south Korean economy. Journal of Travel Research, 34, 50-54.

Leitao, N. C. (2010). Does trade help to explain tourism demand? The case of Portugal.
Theoretical and Applied Economics, XVII(3/544), 63-74.

Levin, A, Lin, C. F., & Chu, J. C. S. (2002). Unit root tests in panel data, asymptotic and
finite-sample properties. Journal of Econometrics, 108(1), 1-24.

Madaleno, A., Eusébio, C., & Varum, C. (2017). Exports and tourism: Testing the caus-
ality. International Journal of Hospitality and Tourism Administration, 18(4), 444-458.

Mansfeld, Y., & Winckler, O. (2004). Options for viable economic development through
tourism among the non-oil Arab countries, the Egyptian case. Tourism Economics,
10(4), 365-388.

Massidda, C., & Mattana, P. (2013). A SVECM analysis of the relationship between in-
ternational tourism arrivals, GDP and trade in Italy. Journal of Travel Research, 52(1),
93-105.

Mishra, P. K., Rout, H. B., & Mohapatra, S. S. (2011). Causality between tourism and
economic growth: Empirical evidence from India. European Journal of Social Sciences,
18(4), 518-527.

Narayan, P. K., & Prasad, B. C. (2003). Does tourism granger causes economic growth in
Fiji? Empirical Economics Letters, 2(5), 199-208.

Nowak, J. J., Sahli, M., & Cortés-Jiménez, 1. (2007). Tourism, capital goods imports and
economic growth, theory and evidence for Spain. Tourism Economics, 13(4), 515-536.

Oh, C.-O. (2005). The contribution of tourism development to economic growth in the
Korean economy. Tourism Management, 26, 39-44.

Ozer Balli, H., Balli, F., & Tsui, W. H. K. (2019). International tourism demand, number of

368

Tourism Management Perspectives 31 (2019) 361-369

airline seats and trade triangle: Evidence from New Zealand partners. Tourism
Economics, 25(1), 132-144.

Papageorgiou, T., Michaelides, P. G., & Tsionas, E. G. (2016). Business cycle determinants
and fiscal policy: A panel ARDL approach for EMU. The Journal of Economic
Asymmetries, 13, 57-68.

Pesaran, M. H. (2007). A simple panel unit root test in the presence of cross-section
dependence. Journal of Applied Econometrics, 22, 265-312.

Pesaran, M. H., Shin, Y., & Smith, R. P. (1999). Pooled mean group estimation of dynamic
heterogeneous panels. Journal of the American Statistical Association, 94, 621-634.

Pesaran, M. H., & Smith, R. P. (1995). Estimating long-run relationships from dynamic
heterogeneous panels. Journal of Econometrics, 68, 79-113.

Republic of Turkey, Ministry of Culture and Tourism (2017). Tourism statistics. Retrieved
from https://www.kultur.gov.tr/EN,153021/accommodation-statistics.html.

Republic of Turkey, Ministry of Culture and Tourism (2018). Turizm Gelir, Gider ve
Ortalama Harcama [tourism revenue, expense and average expenditure]. Retrieved from
http//yigm.kulturturizm.gov.tr/TR72942/turizm-gelir-gider-ve-ortalama-harca-
ma.html.

Santana-Gallego, M., Ledesma-Rodriguez, F. J., & Perez-Rodriguez, J. (2011). Tourism
and trade in small island regions, the case of the Canary Islands. Tourism Economics,
17, 1-22.

Santana-Gallego, M., Ledesma-Rodriguez, F. J., & Pérez-Rodriguez, J. V. (2016).
International trade and tourism flows: An extension of the gravity model. Economic
Modelling, 52, 1026-1033.

Sarmidi, T., & Salleh, N. H. M. (2011). Dynamic inter-relationship between trade, eco-
nomic growth and tourism in Malaysia. International Journal of Economics and
Management, 5(1), 38-52.

Seghir, G. H., Mostéfa, B., Abbes, S. M., & Zakarya, G. Y. (2015). Tourism spending-
economic growth causality in 49 countries: A dynamic panel data approach. Procedia
Economics and Finance, 23, 1613-1623.

Sevinc, V. (2013). Tiirkiye'ye Gelen Yabanci Turist Sayisi, Amerikan Dolar1 Kuru ve
Ekonomik Kriz Yillar1 Arasinda Bir granger Nedensellik iliskisi Analizi [A granger
causality analysis between the number of foreign tourists visiting Turkey, the US
dollar exchange rate and the years of economic crisis]. Ekonomik ve Sosyal
Arastirmalar Dergisi, 9(2), 233-249.

Shan, J., & Wilson, K. (2001). Causality between trade and tourism, empirical evidence
from China. Applied Economics Letters, 8(4), 279-283.

Sinclair, M. T. (1998). Tourism and economic development, a survey. The Journal of
Development Studies, 34(5), 1-51.

Suresh, K. G., & Tiwari, A. K. (2018). Does international tourism affect international trade
and economic growth? The Indian experience. Empirical Economics, 54, 945-957.
Thirlwall, A. P. (2000). Trade, trade liberalisation and economic growth, theory and evidence

(economic research papers). 63, African Development Bank1-30.

Tsui, W. H. K., & Fung, M. K. Y. (2016). Causality between business travel and trade
volumes: Empirical evidence from Hong Kong. Tourism Management, 52, 395-404.

Turkish Statistical Institute [TUIK] (2018). Foreign trade statistics. Retrieved from www.
tuik.gov.tr.

Turner, L. W., & Witt, S. F. (2001). Factors influencing the demand for international
tourism, tourism demand analysis using structural equation modeling, revisited.
Tourism Economics, 7(1), 21-38.

United Nations World Tourism Organization [UNWTO] (2014). Silk road action plan, 2014
/ 2015. (Madrid).

United Nations World Tourism Organization [UNWTO] (2017). Tourism highlights.
Retrieved from https://www.e-unwto.org/doi/book/10.18111,/9789284419029.

Uysal, D., Erdogan, S., & Mucuk, M. (2004). Tiirkiye'de Turizm Gelirleri ile Ekonomik
Biiyiime Arasindaki iliski (1992-2003) [Relation between Tourism Revenue and Economic
Growth in Turkey (1992-2003)]. Selguk Universitesi, Iktisadi ve Idari Bilimler Fakiiltesi
Dergisi. Vol. 8, 163-170.

Wikipedia (2018). Canary islands. Retrieved from https://tr.wikipedia.org/wiki/Canary_
Islands.

United Nations World Tourism Organization (UNWTO) (2018). UNWTO tourism highlights
(2018 edition). Madrid: UNWTOhttps://doi.org/10.18111/9789284419876.

World Travel and Tourism Council [WTTC] (2018). Economic impact 2018, Turkey.
Retrieved from www.wttc.org.

Yavuz, N.C. (2006). Tiirkiye'de Turizm Gelirlerinin Ekonomik Biiylimeye Etkisinin Testi,
Yapisal Kirilma ve Nedensellik Analizi [Test for the effect of tourism receipts on
economic growth in Turkey, structural break and causality analysis]. Dogus
Universitesi Dergisi, 7(2), 162-171.

Yildirim, J., & Ocal, N. (2004). Tourism and economic growth in Turkey. Gazi Universitesi,
Ekonomik Yaklasim Dergisi, 15(52-53), 131-141.


http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0110
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0115
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0115
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0120
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0120
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0125
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0125
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0130
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0130
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0135
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0135
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0135
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0140
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0140
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0140
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0145
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0145
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0160
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0165
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0165
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0170
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0170
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0170
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0175
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0175
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0175
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0180
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0180
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0185
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0185
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0185
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0185
https://www.ihkib.org.tr/fp-icerik/ia/d/2017/11/30/rusya-ulke-raporu-pdf-201711301454010253-7443B.pdf
https://www.ihkib.org.tr/fp-icerik/ia/d/2017/11/30/rusya-ulke-raporu-pdf-201711301454010253-7443B.pdf
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0195
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0195
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0200
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0200
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0200
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0200
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0205
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0205
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0210
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0210
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0210
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0215
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0215
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0220
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0220
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0220
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0225
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0225
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0225
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0225
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0230
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0230
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0240
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0240
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0245
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0245
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0245
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0250
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0250
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0255
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0255
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0260
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0260
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0265
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0265
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0270
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0270
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0270
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0280
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0280
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0280
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0285
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0285
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0285
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0290
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0290
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0295
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0295
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0300
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0300
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0305
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0305
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0305
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0310
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0310
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0310
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0315
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0315
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0320
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0320
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0325
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0325
https://www.kultur.gov.tr/EN,153021/accommodation-statistics.html
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0340
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0340
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0340
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0340
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0345
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0345
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0345
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0350
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0350
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0350
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0355
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0355
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0355
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0360
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0360
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0360
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0365
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0365
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0365
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0365
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0365
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0370
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0370
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0375
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0375
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0380
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0380
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0385
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0385
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0390
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0390
http://www.tuik.gov.tr
http://www.tuik.gov.tr
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0400
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0400
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0400
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0405
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0405
https://www.e-unwto.org/doi/book/10.18111/9789284419029
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0415
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0415
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0415
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0415
https://tr.wikipedia.org/wiki/Canary_Islands
https://tr.wikipedia.org/wiki/Canary_Islands
https://doi.org/10.18111/9789284419876
http://www.wttc.org
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0435
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0435
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0435
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0435
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0440
http://refhub.elsevier.com/S2211-9736(19)30074-1/rf0440

U. Caliskan, et al.

planning.

Ugur Caliskan, after working at the Ministry of Culture
and Tourism and Regional Development Agencies for many
years, he has been working at Mugla Sitki Kocman
University, Faculty of Tourism (Turkey) as Assistant
Professor since 2015. He has published many articles in
national and international journals, conferences and as well
as book chapters. His research interests include tourist sa-
tisfaction, tourist behavior, tourism planning, local re-
sidents’ reactions towards tourism, entrepreneurship in
tourism, tourism sociology, culture and tourism and com-
modification. He is currently giving lectures on en-
trepreneurship in tourism, tourism legislation, management
of cultural heritage and tourism and tourism policy and

Isil Arikan Saltik is currently Associate Professor of
Tourism Management at Mugla Sitki Kocman University,
Faculty of Tourism, where she teaches and does research on
hospitality management and organization, destination
management, human resource management, organizational
behavior and tourism guidance since 2015. She joined the
Mugla Sitki Kocman University, Turkey, as a research as-
sistant in February 2009, after having worked as a
Professional Tourist Guide in Spanish and English lan-
guages. Dr. Arikan-Saltik has presented the result of her
research in several international conferences and she has
published in several refereed international and national
journals, books and chapters.

369

Tourism Management Perspectives 31 (2019) 361-369

Resat Ceylan was born in 1976. He studied Hacettepe
University Department of economics from 1993 to 1997. He
finished doctoral thesis in 2009 in Hacettepe University
department of economics. His thesis subject is economic
growth and the convergence process. Dr. Ceylan works
Pamukkale University department of economics since 2010.
His Professional fields are economic growth, energy eco-
nomics and macroeconomics. Also he gives undergraduate,
graduate and doctoral courses, such as macroeconomics,
economic growth, economic development, energy eco-
nomics and natural resources and environmental eco-
nomics.

Ozan Bahar is a Professor at Mugla Sitki Koc¢man
University, Turkey. His main study fields are macro-
economics and sub-disciplines such as tourism economics,
competition, economic growth and development. He has
many articles, books, papers and other scientific publica-
tions published in international and national journals,
especially in SSCI indexed journals. Dr. Bahar currently
serves as an editor, advisory board member and arbitrator
in many national and international journals.



	Panel cointegration analysis of relationship between international trade and tourism: Case of Turkey and silk road countries
	Introduction
	Literature
	Conceptual framework
	Turkey and silk road

	Methodology
	Unit root test

	Findings
	Panel ARDL results

	Discussion
	mk:H1_10
	Acknowledgements
	References




