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Potentials, challenges and economic
contributions of tourism resources in the South
Achefer district, Ethiopia

Endalkachew Teshome’*, Melkamu Dereje® and Yirdaw Asfaw?

Abstract: This study is aimed at assessing potentials, challenges and the economic
contributions of tourism resources in the South Achefer district. A descriptive
research design and mixed research approaches were employed. 161 samples were
selected from target populations. Purposive and snowball sampling techniques were
employed. Data were analyzed using SPSS version 22. Descriptive statistics such as
frequency, percentage and mean were computed. Qualitative data were triangu-
lated. The result confirmed that the study area has huge potential resources to
develop community-based ecotourism with the cumulative mean values of 1.66.
These resources include: Zhbst forest; Zhbst and Klti caves; Ashare waterfalls, varied
wildlife species, as well as cultural resources such as ancient churches, festivals,
funeral ceremonies and monasteries. There are, however, many challenges to using
this potential. These include a lack of infrastructure and poor coordination of
stakeholders. In the South Achefer district, the levels of community agreement on
the economic contributions of tourism were high with a cumulative mean value of
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PUBLIC INTEREST STATEMENT

Tourism is one of the world’s largest industries
and fastest-growing economic sectors. Despite
its challenges, tourism has positive socio-
economic contributions to local residents such as
economic benefits, cross-cultural exchange,
creating employment opportunities, conserva-
tion of historic sites, and improvement of infra-
structures. Following those benefits, the
Government of Ethiopia wishes to utilize its rich
tourism resources like rich ancient historical and
cultural heritage, enormous wildlife resources,
and scenic landscape. To develop a new tourist
destination, the potentials, challenges, and eco-
nomic contributions of tourism should be stu-
died. The South Achefer district tourism
resources should be protected and promoted in
order to increase the flow of tourists, and
enhance the economic development of the local
communities. In the interest of the public, this
paper proposes to develop the South Achefer
district as a new tourist destination the current
tourism potentials, challenges, and economic
contributions should be conserved, communi-
cated, and promoted using different Medias.
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1.7. The potential tourism resources of the area need to be promoted by the tourist
office using a variety of promotional tools. To develop these potential tourism
resources, concerned bodies must collaborate to provide basic tourism infrastruc-
ture facilities and services.

Subjects: Cultural Studies; Hotel Management; Events; Hospitality; Tourism; Tourism
Society and Culture; Tourism Management; Heritage Tourism; Tourism and theEnvironment

Keywords: Tourism; potential; Challenge; contribution; South Achefer district

1. Introduction

Tourism is increasingly becoming a key service industry to many developing and developed
countries. As the world’s largest industry, tourism development must develop in a sustainable
way to provide resources at target destinations (Fentaw, 2016). In 2019, tourism is estimated to
contribute about 10% of global gross domestic product (GDP) and to be the largest contributor to
employment worldwide, and was responsible for creating 1 in 4 of all new jobs across the world
(WTTC, 2021). Though Ethiopia contribution of tourism to GDP fluctuated substantially in recent
years, it tended to increase through 2000-2019 period ending at 9% in 2019 (UNE, 2020). Thus,
tourism can impact positively on local economic development and, in turn, can lead to poverty
reduction in destination communities and countries (Maria José Zapata et al., 2011).

Tourism activity is a combination of the use of tourism products like transportation, accommo-
dation, infrastructure, attractions, and support services to form an industry. Tourism attractions
sector form part of the basic tourism resources and are one of the major reasons why tourists visit
a destination (Melese & Belda, 2021). In Ethiopia, our unique nature, culture and history merge to
form a timeless appeal. Ethiopia comprises many high mountains and most of the longest rivers,
highest plateaus and plains in Africa. It has spectacular alpine terrain including the Simien
Mountain National Park (4543 m above sea level) and the lowest place on earth in the Danakil
depression (121 m below sea level).

Ethiopia is gifted with ancient historical and cultural heritage, wildlife resources, natural attrac-
tions and attractive geographical sites (Eshetu, 2010; Teshome & Demissie, 2018b). These
resources highlight opportunities for tourists and other visitors to experience Ethiopia’s ecology
and natural beauty (Phillips, 2002). Ethiopian cultural tourism attractions include historical monu-
ments, archeological sites, battlefields, religious buildings, museums, festivals, indigenous archi-
tecture, dress, artifacts and handicrafts; they also include intangible components and feelings such
as fantasy, nostalgia, pleasure and pride which are presented through various cultural manifesta-
tions and interpretation of physical cultural attributes (ICOM, 2012; Teffera, 2019; Teshome et al.,
2021). The above mentioned resources attract tourists from every corner of the world to Ethiopidq,
further increasing the growth and development of the tourism industry (Fentaw, 2016; Wondirad,
2020).

Because of these unique features, Ethiopia has great potential for further growth in tourism
(Nurhssen, 2016). Cultural villages aim to represent local indigenous cultures and their related
traditions and ways of living. Ethiopia endeavors to harness the untapped potential of its tourism
sector to create, jobs, growth, food security and livelihood improvement (Teshome & Demissie,
2018b). However, despite these abundant resources, the country has not yet benefited fully (Ali,
2016; Wondirad et al., 2021).

Tourism is the largest worldwide service-based industry and makes significant contributions to
service sector growth and infrastructure development in airports, roads, schools, and retail areas.
These then benefit local communities and aid economic development, encouraging more trade
and better flow of goods and services in developing countries (Dwyer & Edwards, 2000; Honey,
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2009). Additionally, tourism linked with cultural villages yields positive and direct benefits to local
communities across the country (Moswete et al., 2015). For instance, it has contributed to poverty
alleviation, employment creation for local communities and income generation, as well as
encouraging cultural pride and strengthening community identity (Mthembu & Mutambara,
2018). Economically, it contributes to the economic wellbeing of local residents, generating
relatively sustainable and equitable income for them and other stakeholders (Aref et al.,, 2010).
Regarding socio-cultural contributions, tourism can be a vehicle for better understanding among
people and regions at local, national and global level (Asker et al., 2010). Education and inter-
pretation are important tools in creating an enjoyable and meaningful nature-based tourism
experience. People share their cultures, lifestyle, their festivals and their special experiences
(Alison & Anne, 2007). It contributes to development and maintenance of cultural attractions
such as monuments, historical sites, museums and of art and handicraft industries for tourism. It
can also encourage the further development of a national identity and the maintenance of pride in
authentic national and local culture (Denman, 2001). Hence, tourism should be viewed as a tool for
community development and economic diversification, particularly for local communities and local
development agencies in South Africa (Panasiuk, 2007; Wondirad et al., 2021). It also adds value to
local tourism projects and initiatives for environmental protection, preservation and rehabilitation
activities (Ermias & Azmach, 2017).

Studies conducted in this regard have identified many challenges, including lack of effective
marketing strategies, lack of human resource and capacity, weak institutional and legislative
frameworks, industry quality and standards issues, insufficient tourism and support infrastructure,
and uncoordinated/fragmented tourism planning and development at national and regional levels
in Ethiopia (Gebremariam, 2018; Gemechu, 2014; Ketema, 2015; Melak et al., 2016; Tesfaye, 2017;
Teshome et al.,, 2018; Wondirad, 2020; Wondirad et al.,, 2021, 2020; G. Worku & Feyssa, 2016;
M. Worku, 2017). According to (Kidane-Mariam, 2015; Wondirad, 2020) the challenges facing the
tourism industry in Ethiopia can legitimately be described as putting the industry in its infancy. Its
current low level of development is often attributed to changes in governance systems and
development policies, weak promotion, lack of trained manpower, finance, poor coordination of
stakeholders, lack of government attention and knowledge and poor management capacity (Ali,
2016; Teshome & Demissie, 2018b; Teshome et al., 2018; Wondirad, 2020). Low community
participation and poor knowledge in society about tourism, lack of suitable community organiza-
tions, lack of benefit sharing mechanism, lack of funding for tourism development, poor facilities
and services in a destination, poor infrastructural development and stakeholder coordination were
reported as key challenges in Amhara Regional State major tourist destination (Tesfaye, 2017;
Teshome et al., 2020, 2018).

Tourism strengthens the local economy when tourists visit an attraction; it generates local
employment and also leads to the upgrading of infrastructure facilities such as tarred roads and
telecommunications (Panasiuk, 2007; Wondirad et al., 2021). To assess the unique features of
tourism resources in terms of natural, cultural, historical, and religious tourism resources and
unique biodiversity, and to address the objective of the study, a cross-sectional study with a mixed
(quantitative and qualitative) research approach was used. This paper was structured in different
sections. The first section deals with background of the study with detailed review of the previous
work; the second section describes the scale of the problem, objectives of the study, significance of
the study; the third section describes the research methodology used; the fourth section deals with
the results and discussion; the last section includes conclusions and recommendations based on
the findings.

2. Statement of the problem

As a country Ethiopia is endowed with numerous tourist attractions ranging from physical to
cultural, all of which are important for the country’s tourism development. It has unique natural
features, with cultural, historical, and religious resources and unique biodiversity; it has great
potential for tourism resources. Studies conducted in identifying tourism resource potentials in
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Figure 1. Map of study area:
Sources: Developed by

Melkamu.

parts of Amhara National regional State in Ethiopia, highlight, for example, Choke Mountain and
it’s natural environ (Aseres, 2015), Wunania Kosoye and the surrounding environment (Teshome
et al, 2015), Borena Sayint Wurehimenu National Park (Eshetu, 2010), Eshetu, 2010), Wofwash
National Priority Forest (Teshome et al., 2019), Guna Mountains (Young, 2012), Zege peninsula in
Lake Tana (Molla et al., 2011; Wondirad & Wondirad, 2019). These destinations are endowed with
potential tourism resources (such as scenic landforms, mountains, gorges, unique biodiversity),
and exceptional cultural and related resources (Nurhssen, 2016).

Challenges to maximization of these resources include lack of effective marketing strategies, lack
of human resource and capacity, weak institutional and legislative frameworks, industry quality and
standards issues, insufficient tourism and support infrastructure, and uncoordinated/fragmented
tourism planning and development both at the national and regional levels in Ethiopia (Teshome
et al,, 2018; Wondirad, 2020). Often these destination areas’ resources do not directly benefit local
residents for various reasons (Nurhssen, 2016). However, in the south Achefer district, tourism
resource potentials and the challenges presented in developing tourism destinations have not been
examined. Therefore, to fill this gap and provide empirical evidence, the objective of this study was to
identify the major potentials, challenges and economic contributions of tourism in the south Achefer
district, Ethiopia. The significance of this empirical study hinges upon the fact that it especially
contributes knowledge about the tourism resources potential, the economic contribution, and chal-
lenge occurred in the study area. Such a study would be of great value for resource managers, and
tourism and heritage experts who work in this area, and serve as baseline data for future researchers.
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3. Research methodology

3.1. Study area description

Achefer is a district in the Amhara National Regional State of Ethiopia (Figure 1). It was named for
the historic district of Achefer, which was first mentioned in the 16th century (SADCTO, 2017). The
study area is bordered on the south and west by the Awi Zone, and on the east by Mecha district.
Its administrative center is Durbete and it is subdivided into 20 rural and 2 urban Kebele® admin-
istrations (CSA, 2007). The study area is located 502 km from Addis Ababa and 60 km from Bahir-
Dar (Molla et al., 2011).

25-29 °C; annual rainfall is around 1450-1594 mm. 87% of the South Achefer district has
a temperate climate and the remaining 13% has cold climatic conditions (Molla et al.,, 2011).
The altitudinal range of the study area is between 1,500 and 2,500 masl and is a ixture of flat and
undulated topography. The total population of the South Achefer district is about 148,974 (CSA,
2007).

3.2. Research design and approach

A descriptive cross-sectional study with a mixed (quantitative and qualitative) research approach
was used to address the objectives of the study (Creswell, 2014). Descriptive cross-sectional
studies provide data for describing the status of phenomena or relationships among phenomena
at a fixed point in time.

3.3. Target population

The target population considered in this study was 270 individuals who permanently live in south
Achefer district, and the study population is:- religious fathers/leaders, Mahibere-kidusan and
famous elders from the three kebeles, the high-school travel and tourism club, permanent hotel
employees, tourism and history teachers, technical college tourism services department students,
the Abie Gubegna cultural group, culture and tourism officers, and natural resource experts. Key
informants were included from different stakeholders and service providers: the guide association,
the tourism and culture office, hotel owners and travel agents.

3.4. Sample size and sampling techniques
A systematic random sampling technique was used to include participants for the quantitative
study and key informants were selected by purposive sampling.

3.5. Sample size determination

According to South Achefer district culture and tourism office annual report (SADCTO, 2017), the
target population of the study area is religious fathers, Mahibere- kidusan and famous elders from
the three kebeles (108), high-school travel and tourism club (72), permanent hotel employees (20),
tourism and history teachers (8), technical college tourism services department students (20), Abie
Gubegna cultural group (18), culture and tourism officers and natural resources experts (24); total
270 study population In order to determine the sample size for this study, using single population
proportion formula to determine the sample size by using (Yamane, 1967).

N
n=-—-"-3
1+N(e)

Where n is the sample size, N is the population size, e is the level of precision.
N =270

e=.05
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270
n=_—{1_ "~
1+ 270(0.05)

n==161

The sample size of the study is 161 which incorporate from the target groups. Under stratified
sampling, the populations are divided into sub populations or strata (Table 1). Furthermore,
(Kothari, 2004) formula was used for proportional sample size allocation as:-

n; = (3)n where; n; = required number of participants from each group
Nl = total population of each strata
N = total population

n = sample size of total population
3.6. Data collection techniques and tools
Quantitative data were collected using self-administered structured questionnaires. For the qua-
litative parts of the study, data was collected using open-ended questions and interview guides to
catch data, which could not be addressed by the survey.

In this research, a pre-designed questionnaire was given to foreign tourists after informing
them of the purpose and procedure of the study and obtaining oral consent for participation.
It used 36 items with a five-point Likert rating scale to indicate participants’ level of agree-
ment, employing the following ratings: 1 = Strongly disagree, 2 = Disagree, 3 = Neutral,
4 = Agree, 5 = Strongly agree. For the qualitative aspects of the study, the informant was
contacted for scheduling a convenient time for interview, and a semi-structured interview
guide was used.

3.7. Data analysis

Data were coded, cleaned, then entered into statistical software (SPSS, version 22) for analysis.
Descriptive analysis such as frequency, mean, and percentages was computed, and tables and
texts were utilized to present the result. Content analysis was used to present qualitative data in
triangulation with quantitative findings in accordance with research objectives.

3.8. Ethical considerations

During data collection, all respondents and key informants were informed about the purpose and
procedures of the study. Due consideration was given to the culture, social norms and values of
the community. Oral consent was taken from the research participants and confidentiality of the
information was assured.

4. Results and discussion

4.1. Demographic profile of the respondents

From the total of 161 questionnaire distributed to the respondents, 12 were not returned and four
were rejected due to being inappropriately filled or considered as incomplete. Therefore, 145
questionnaires were used to analyze the result of this study. Out of the total sample size, the
number of male respondents was 88 (60.7%) and female respondents 57 (39.3%). Most, that is 239
(81.1%) of respondents fell into the age group of 51 and above, and at least 56 (38.6%) of
respondents were or had been married, and the majority of respondents were single.

With regard to education level, the majority group of 55 (37.9%) had a master’s degree or above.

This shows that most participants have had an educational background and understand the
cultural tourism potential resources of the study area (Table 2). According to the observation,
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Table 1. Stratified sample size

Target population total ni=ni4 Sample size
(participant)
Religious fathers, 108 161 x 108/270 64

Mahibere- kidusan and
famous elders

High school travel and 72 161 x 72/270 43
tourism club

Permanent hotel 20 161 x 20/270 12
employees

Tourism and history 8 161 x 8/270 5
teachers

Technical college, 20 161 x 20/270 12

tourism Services
department students

Abie Gubegna Cultural 18 161 x 18/270 11
group
Culture and tourism 24 161 x 24/270 14

officers and natural
resources experts

Total 270 Total = 161 161

Source: Authors, 2018

the study participants were involved directly or indirectly in the tourism sector, and they can
provide valuable information about the potentials, challenges and economic contributions of
tourism resources of the study area.

4.2. Potential tourism resources

4.2.1. Natural tourism resource potentials in South Achefer district

The majority, 126 (86.9%), of respondents agreed or strongly agreed with the statement: “water-
based tourism examples; swimming, fishing and others are available”. A few, 3 (2.1%), of respondents
disagreed or strongly disagreed (Table 2). The result confirmed that the study area can provide
swimming, fishing and other water-based tourism activities. These potential water resources includes
the Lake Tanaq, rivers such as less Abbay, Ashare, Jamma, Kelti, and the Koger. In line with our finding,
it was reported that Ethiopia is the water tower of Africa (Degefu et al., 2019).

A greater proportion, 142 (97.9%), of respondents agreed or strongly agreed with the statement:
“geographic features, i.e. waterfalls, rocks, and spectacular landscape are available”. Another 3
(2.1%) of respondents disagreed or strongly disagreed, with mean values of 1.51 (Table 3). The
result shows South Achefer district has different types of geographical features, with altitudes
ranging from 1,500 to 2,500 m above sea level, and including mountains, plateaus, caves, water
basins, gorges, waterfalls, cliffs, forests, deep incised valleys, escarpments and plains; there are
many spectacular views (Figure 2).

Similar results were reported from another Ethiopian highland (Bekele et al., 2017; EWNHS, 1996;
Teshome & Demissie, 2018b). Collectively, the results indicated that the scenic beauty of the
landscape is a major nature-based resource with potential for development as a nature-based
tourism project.

A greater proportion, 138 (95.2%), of respondents agreed or strongly agreed with the statement:
“There are unique indigenous species of plants and animals in the study area”. An additional 2
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Table 2. Demographic characteristics of questionnaire participants

Demographic Variables Frequency (N) (%)
Gender of respondents Male 88.0 60.7
Female 57.0 393
Age of respondents 18-25 84.0 57.9
26-35 39.0 26.9
36-45 17.0 11.7
46-60 & > 60 5.0 3.5
Marital status of Single 87.0 60.0
respondents Married 56.0 386
Divorced 1.0 0.7
Widow
Educational Illiterate 0.0 0.0
::::(l):;ents Non formal education 0.0 0.0
Grade 1-8 2.0 1.4
Grade 9-10 17.0 11.7
Grade 11-12 37.0 25.5
TVET 2.0 1.4
Diploma 32.0 22.1
Degree & above 55.0 37.9
Total 145.0 100.0

Source: Authors, 2018

(1.4%) of respondents disagreed or strongly disagreed, with mean values of 1.71 (Table 3). This
result was also supported by key informant interviews and field observation, that south Achefer
district is endowed with varied wildlife species such as Klipspringer (Oreotragus oreotragus), Serval
cat (Leptailurus serval), Leopard (Panthera pardus), Golden/Common Jackal (Canis aureus),
Common Bush Back (Tragelaphus scriptus), Abyssinia Colobus monkey (Colobus guereza), Spotted
Hyena (Crocuta crocuta), Anubis Baboon (Papio Anubis), Bush Pig (Potamochoerus porcus), Common
Duiker (Sylvicapra grimmia), and unidentified Amphibians and reptiles. On the other hand, there is
a natural forest that covers 4850 hector of total area and having a diversity of bird species which
makes the study area attractive for tourists (SADCTO, 2017). Moreover, it is also reported that the
country has a diversity of tourism attractions, which includes some of the highest (Ras Dejen
Mountain, 4543 m above sea level) and lowest places (Danakil Depression, 116 m below sea level)
in Africa along with immense wildlife species including some endemic species (Aseres, 2015).

The majority, 137 (94.5%), of respondents agreed or strongly agreed with the statement: “the
study the area holds attractive and clean nature”. However, few, 7(4.8%), of respondents dis-
agreed or strongly disagreed (Table 3). Indeed, all parts of Ethiopia have attractive and clean
nature, this is due to those different geographical features the district consists of temperate and
desert climatic conditions that could be favorable to visitors who come to any climatic regions
(Young, 2012). Although this result is encouraging to establish community-based ecotourism, no
new tourism product creation and making public awareness towards the attractive and clean
nature has been conducted until now.

The majority, 130 (89.7%), of respondents agreed or strongly agreed with the statement: “the
area is endowed with fascinating places for bird watching, mountain trekking and wildlife viewing”.
A few- 7(4.8%), of respondents disagreed or strongly disagreed (Table 3). The result confirms that
the area provides a fascinating place for bird watching, mountain trekking and wildlife viewing,
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Figure 2. Ashare waterfall,
Sources: South Achefer Woreda
Government Communication
Affairs Office, 2014.

which could have major tourism potential. Some of the common wetland bird species for bird
watching and viewing practices were Cormorant (Phalacrocoraxm carbo), and Egret (Mesophoyx
intermedia), Sacred Ibis (Threskiornis aethiopicus), Fulvous Whistling-Duck (Dendrocygna bicolor)
Open-billed Stork (Anastomus lamelligerus) and Common Crane (Grus grus), Wattled Crane (Grus
carunculatus). This potential is also supported by the key informants. The study area is endowed
with many types of bird species to attract bird watchers, mountains for mountain climbing/trekking
and varied wildlife for wildlife viewing activities (Aseres, 2015).

The majority, 120 (82.8%), of respondents agreed or strongly agreed with the statement: “there
is a concept of tourism development by the host community and willingness to accept tourists to
their area”. However, few, 17(11.8%), of respondents disagreed or strongly disagreed (Table 3).
People who lived in south Achefer are renowned for being considerate, welcoming, cooperative
and non-confrontational people. The result indicated that although the respondents do not have
any training related to tourism development and heritage preservation, they are willing to accept
tourism-related projects. This is also because agricultural productivities are not sufficient to feed
households throughout the year (Molla et al., 2011).

The majority, 120 (82.8%), of respondents agreed or strongly agreed with the statement: “there
is community willingness to participate in preservation and conservation of tourism resources”.
However, a few 21(14.5%), of respondents disagreed or strongly disagreed (Table 3). In Amhara
Region State there are four World Heritage Sites, and there is an awareness of the value of its
heritage conservation. Therefore, in the study area, the communities are willing to participate in
preservation and conservation of tourism resources.

The majority, 129 (86.9%), of respondents agreed or strongly agreed with the statement: “there
are natural caves for cave expeditions”. However, not many, 7(4.8%), of respondents disagreed or
strongly disagreed (Table 3). Of the popular caves, the unique feature Klti cave is an outstanding
phenomenon in combination with the Kiti waterfall that flows over the cave entrance. This is an
extraordinarily beautiful combination. Moreover, beside the cave there is a breathtaking view, and
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Table 4. Cultural tourism resource potentials in South Achefer district (161)

Variables

Response

SDA

AG

SAG

Mean

There are
indigenous
handicrafts
practiced in
the study
area

F

42.0

103.0

%

29.0

71.0

1.29

There are
religious
places that
serve for
pilgrimage

1.0

2.0

3.0

48.0

91.0

%

0.7

1.4

2.1

331

62.8

1.44

There are
fascinating
religious
practices
that can
attract
tourists

1.0

2.0

4.0

50.0

88.0

%

0.7

1.4

2.8

34.5

60.7

1.47

There are
museum’s
collections
which
show
evidence
for ancient
civilizations

3.0

8.0

16.0

60.0

58.0

%

2.1

55

11.0

41.4

40.0

There are
historical
mona
steries
and
churches
with
unique
religious
collections

2.0

6.0

6.0

48.0

83.0

%

1.4

4.1

4.1

331

57.2

There are
religious
sites which
attract
health
tourists

11.0

4.0

63.0

67.0

%

7.6

2.8

43.4

46.2

There are
historical
sites and
culture in
the study
area

13.0

15.0

63.0

54.0

%

9.0

10.0

43.4

37.2

The battle
fields are
known by
the host
community
with its
history

2.0

11.0

11.0

77.0

44.0

%

1.4

7.6

7.6

53.1

303

(Continued)
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Variables | Response SDA DA N AG SAG Mean

Sport F 2.0 1.0 7.0 67.0 68.0 1.63
tourists % 14 0.7 48 46.2 46.9
promote
cross
cultural
exchange
and mutual
under
standing in
the study
area

Average 1.66
mean

(Note: SDA = Strongly Disagree, DA = Disagree, N = Neutral, AG = Agree, SA = Strongly Agree and M = Mean of 1 is Very
High and 5 is Very Low).

Source: Authors, 2018

during the Italian invasion the between years 1828-1933 the cave served as a human shelter. The
other important tourism potential “Zhbst cave” is located 39 km North West of Durbete in Zhbst
Kebele, on a mountain top. According to key informants, this cave has a significant role for
heritage, historical, and cultural importance. Caves can be of great potential for tourism develop-
ment and in turn enhance the growth of the economy of its host residents (Okonkwo et al., 2017).

4.2.2. Cultural tourism resource potentials in South Achefer district

All 161(100%) of respondents agreed or strongly agreed with the statement: “there are indigenous
handicrafts practiced in the study area”. The availability of indigenous handicrafts practices were
agreed by the entire respondents, these could provide materials for souvenir sellers. Handcrafts in
the study area include pottery products, traditionally woven cloth, and jewelry manufacture
(Table 4). It was reported that in Woleka village in Gondar, local people are also produce very
famous handicrafts (Yechale et al., 2017).

A greater proportion, 139 (95.9%), of respondents agreed or strongly agreed with the statement:
“there are religious places that serve for pilgrimages”. Another 3(2.1%) of respondents disagreed or
strongly disagreed, with mean values of 1.44 (Table 4). There could be potential for religious tourism/
pilgrimage and health tourism development (Kahissay et al., 2020). The result was also supported by key
informants and field observation. Based on their responses religious places such as; Wegeda Mariam
monastery, Ankesha St Georges monastery, Anquaseg Lalibela rock-hewn monastery, Sekela Georges
and Tanfa eyesus monastery, Korench church, Gedema Mariam church, Jarso Gebrael church, Chure
Kusquam Church and holy waters were mentioned. These show that south Achefer possesses
a remarkable range of existing and potential tourism products and assets.

A greater proportion, 138 (95.2%), of respondents agreed or strongly agreed with the statement:
“there are fascinating religious practices which could attract tourists”. Hardly any, 3(2.1%) respon-
dents disagreed or strongly disagreed, with mean values of 1.47 (Table 4). The key informants
supported this finding, stating that there are fascinating religious practices and festivals which
celebrate with interesting cultural activities, chanting, unique dressing styles; these include festi-
vals such as Meskel, Gena, and Epiphany. Also included are traditional weddings and funeral
ceremonies which, in combination with interesting and welcoming hosts, add further potential
for attracting tourists (Table 4). Previous studies show that in most parts of Ethiopia there are
fascinating religious practices that can attract tourists (Kahissay et al., 2020).
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Table 5. Challenges of tourism development in South Achefer district (161)

Variables | Response SDA DA N AG SAG Mean
Lack of F 8.0 32.0 1.0 55.0 49.0 2.28
transport % 55.5 22.1 0.7 37.9 33.8
services
such as
public bus,
bicycle,
mules and
horses
Gdgdss

Lack of F 6.0 31.0 5.0 59.0 44,0 2.28
awareness % 41 214 34 40.7 333
Lack of F 4.0 33.0 4.0 61.0 43.0 227
telecomm % 28 228 28 42.1 29.7

unication
services
The study F 8.0 32.0 8.0 61.0 36.0 2.41
oreq does % 55 221 5.5 421 248
sufficient
electric
power.
Lack of F 4.0 15.0 5.0 65.0 56.0 1.94
peatth % 28 103 34 448 386
related
facilities
Culture, F 1.0 5.0 6.0 73.0 60.0 1.72
E‘}gé‘jrpas % 0.7 3.4 41 50.3 414
poor
relation
coord
ination
with stake
holders
Parking F 9.0 33.0 6.0 41.0 56.0 2.30
gﬁgtss“a”r‘i % 6.2 22.8 4.1 28.3 38.6
not
available in
the
destination
The mona F - 2.0 - 77.0 66.0 1.57
f]t()‘“'t”sgcirr‘z % - 14 - 53.1 455
and
become
exposed to
theft.
Security is F 10.0 28.0 7.0 65.0 35.0 2.23
g‘f}iﬁ’gnges % 6.9 19.3 4.8 44.8 241
to the
tourism
and travel
industry

(Continued)
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Variables | Response SDA DA N AG SAG Mean

Political F 13.0 31.0 8.0 60.0 33.0 2.55
condition % 9.0 214 5.5 414 22.8
can cause
challenge
for tourism
industry

Cumulative 2.2
mean (CM)
Source: Authors, 2018

Note: SDA = Strongly Disagree, DA = Disagree, N = Neutral, AG = Agree, SA = Strongly Agree and M = Mean of 1 is Very
High and 5 is Very Low

The majority, 118 (81.4%), of respondents agreed or strongly agreed with the statement: “there
are museum collections which show evidence for ancient periods”. Only a few 11(7.7%), of
respondents disagreed or strongly disagreed (Table 4). These museums were mainly church
museums near monasteries that have big collections of religious items and evidence for ancient
periods of Ethiopia. Information obtained from key informant interviews further confirm that
churches and monasteries have wonderful museums with large collections. Some of these
churches were founded as early as the third and fourth centuries in the reign of Emperors
Abrdha and Wo-Atsbdha. In these churches and monasteries, there are more than 1326 collec-
tions (movable tangible heritages).

The majority, 130 (89.6%), of respondents agreed or strongly agreed with the statement: “there are
religious’ sites which attract health tourists”. Very few, 11(7.6%), of respondents disagreed or strongly
disagreed (Table 4). The resources that attracted health tourists were holy water i.e. Jarso Gebrael,
Korench Baeta holy water, and Gedema Mariam holy water. Visitors to these health tourist destinations
mainly come from Gondar, Addis Ababa, Awi zone, north Achefer, Mecha district, and other nearby cities.

The majority, 117 (80.6%), of respondents agreed or strongly agreed with the statement: “there are
cultural places and historical sites in the study area”. However, few, 13(9%), of respondents disagreed
or strongly disagreed (Table 4). These historical sites and cultural resources were lifestyles, social
structure, artifacts and traditional management systems, architecture, paintings, and other places of
historical values such as historical buildings, battlefields, with connected stories and oral tradition.
These resources give indispensable values in developing tourism in the area (SADCTO, 2017).

4.2.3. Challenges of tourism development in South Achefer district

The majority, 104 (71.7%), of respondents agreed or strongly agreed with the statement: “there is
a lack of transport services such as public bus, bicycle, mules and horses”. However, a few, 40
(77.6%), of respondents disagreed or strongly disagreed with the mean values of 2.28 (Table 5).
The result shows a lack of infrastructure is confirmed as a challenge in the study area. Key
informants depicted that insufficient traditional transport (mules, horses, and donkeys) is not
a challenge but rather an opportunity for tourism development in the area.

The majority, 103 (74%), of respondents agreed or strongly agreed with the statement: “lack of
awareness” as a challenge. However, a few, 37(25.5%), of respondents disagreed or strongly
disagreed (Table 5). On the statement: “there is a problem with telecommunication services”
(71.8%), and lack of electricity (70%) and “lack of health-related services and facilities’ (83.4%)
of respondents agreed or strongly agreed. Moreover, a greater proportion, (91.7%), of respondents
agreed or strongly agreed with the statement: “the culture and Tourism office has poor relations
and coordination with stakeholders”. These results were also supported by key informants that
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culture and tourism office coordinates poorly with different sectors. For example, the agriculture
office is a source of forest conservation but culture and tourism office has poor coordination with
this sector (Table 5).

A fewer more than a half, 96 (66.9%), of respondents agreed or strongly agreed with the
statement: “there is a lack of parking areas and toilets”. However, few, 42(29%), of respondents
disagreed or strongly disagreed (Table 5). Key informants and field observation support the finding
that most of the destinations in rural areas do not have parking areas and toilets. Lack of parking
sites and toilets were reported as a challenge in many tourist destinations in Ethiopia (Tesfaye,
2017; Teshome et al., 2021).

A greater proportion, 143 (98.69%), of respondents agreed or strongly agreed with the state-
ment: “monasteries are not secure and become exposed to theft, and there is a lack of parking
areas and toilets”. However, a few, 2(1.4%), of respondents disagreed or strongly disagreed
(Table 5). These challenges were supported by key informants, who said that the main challenges
include lack of security to monasteries, man-made damage, and natural destructions of resources,
theft; flooding, wildfire, and fire. Example: Ankesha St.Georgis, Tanfa Eyesus, and Wegeda Mariam
monasteries have been damaged by robbers and fire. Currently in Ethiopia many heritage and
cultural treasures are looted from the church museums and stories. A fewer more than a half, 93
(64.2%), of respondents agreed or strongly agreed with the statement: “political conditions can
cause challenges for the tourism industry”. However, only some, 42(30.4%), of respondents dis-
agreed or strongly disagreed (Table 5). Those challenges were reported from most Ethiopian tourist
destination sites (Aynalem & Simane, 2016)

4.2.4. Level of community agreement on economic contributions of tourism

Tourism has evolved into a global phenomenon and is one of the most important economic sectors
and social activities of our time. Today, it contributes directly to 5% of the world’s GDP; one in 12
jobs globally, and is a major export sector for many countries, both in the developing and
developed world. The next 20 years will be of continued growth for the sector (Goran, 2012;
WTTC, 2019).
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A greater proportion, (93.1%), of respondents agreed or strongly agreed with the statement:
“tourism encourages a variety of employment activities for the local population”. Another (4.2%) of
respondents disagreed or strongly disagreed (Figure 3). Similar finding were reported in different
countries (Asker et al., 2010; Kiss, 2004; Wondirad et al., 2021) that tourism encourages and
creates a variety of employment activities for the local population. Another (4.2%) of respondents
disagreed or strongly disagreed. Information obtained from key informants’ interviews suggests
that local populations participate in the accommodation sector, infrastructure development, and
cultural dresses, indigenous handcraft, monastery leaders and church leaders. This brought
income and work within the local community. This finding was supported by South Achefer district
Culture and Tourism Office (SADCTO, 2017). The office gives some details about the number and
types of employees where 247 persons engaged in accommodation sector and 37 employees in
hotels construction, and more than 35 employees in handicraft production and souvenir shops.
These types of job opportunities were reported by scholars in different study areas (Eshetu, 2010;
Robinson, 2016; Teshome et al., 2015), where tourism supports a variety of local business such as
restaurants, hotels, transportation and guiding within areas of high biodiversity.

A greater proportion, (97.3), of respondents agreed or strongly agreed with the statement: “the
study area has a potential to generate income”. Another (2.1%) of respondents disagreed or
strongly disagreed (Figure 3). This potential includes both natural and cultural resources, and its
economic contributions were income generation, employment opportunities, and infrastructure
development. In addition to subsistence agriculture, people who lived in a rural area generate
income from tourism-related activities in many Ethiopian highlands (Teshome et al., 2020). The
economic contribution of tourism to economic growth and development in such areas is a catalyst
for economic growth that tourism is most favored (Richard, 2002; Wondirad & Wondirad, 2019).

A greater proportion, (89%), of respondents agreed or strongly agreed with the statement:
“quality goods and services for tourism development are available in the study area”. Another
(4.8%) of respondents disagreed or strongly disagreed (Figure 3). Different findings were reported
in the Simien Mountains National Park (Teshome & Demissie, 2018a, 2018b) that the quality of
goods and services for tourism development were not adequate.

The majority, (89%), of respondents agreed or strongly agreed with the statement: “tourist hotels,
lodges, campsites, local tour operations, etc. benefited from tourism development in the study area”.
Another (12.4%) of respondents disagreed or strongly disagreed (Figure 3). According to the key
informant and field observation, in south Achefer district there are more than 12 hotels, 1 lodge, and
more than 15 cafes. Those accommodations benefit from tourism development in the study area.
Respondents cumulative mean (CM = 1.7) shows tourism can be a major source of income and
employment for the economic development in Achefer District. Tourism can provide work opportu-
nities; support the establishment of small, medium and large enterprises; lead to skills development
in tourism and support services; contribute to rural development; improve infrastructure; and ulti-
mately contribute to the government’s coffers (Robinson, 2016; Wondirad, 2020).

5. Conclusion and recommendations

5.1. Conclusion

This study addressed a research gap by establishing empirical evidence for the development of
sustainable tourism through describing the tourism research potentials, challenges, and economic
contribution in the study area. South Achefer district has huge natural and cultural tourism
resources with great potential to develop community-based ecotourism. These potentials include
beautiful landscapes, unique wildlife and indigenous plant species, a clean and attractive natural
environment, caves, waterfalls, escarpments and mountains; cultural tourism resource potentials
are accompanied by other tangible and intangible cultural tourism resources.

Page 17 of 21



Teshome et al., Cogent Social Sciences (2022), 8: 2041290
https://doi.org/10.1080/23311886.2022.2041290

<: cogent.-social sciences

Lack of funds for promotion and tourism development; lack of awareness, poor infrastructure,
lack of accessibility, lack of skilled human resources, and lack of coordination among stakeholders
are major challenges in South Achefer district. Moreover, both natural and cultural tourism
resources were not well identified recorded and documented.

The current economic contribution of tourism in the study area delivers a variety of employment
opportunities for the local population in south Achefer District. These include participation in
accommodation, in government offices, in infrastructure development, and in souvenir production
development (such as the production of cultural dresses, indigenous handicraft).

5.2. Recommendation

Increasing the awareness of local communities in and around the district towards ecotourism
resources is very important. To make South Achefer district and its environs attractive eco-tourist
destinations, the potential tourism resources of the area should be well promoted through
different media/tools. The main challenges facing the development of these major tourism
resources include lack of funds for promotion and development, lack of awareness, poor infra-
structure, lack of accessibility, lack of skilled human resources, and lack of coordination among

stakeholders; they must be solved.

Acknowledgements

I would like to thank the study participants and data
collectors for their willingness to participate in the study.
Dr. Greg Carter is also appreciated for his assistance in
language editing of the final manuscript.

Funding
There is no special fund received for this study.

Author details

Endalkachew Teshome®

E-mail: endalkay@gmail.com

ORCID ID: http://orcid.org/0000-0001-9510-7641

Melkamu Dereje?

E-mail: melkamudere@gmail.com

Yirdaw Asfaw?

E-mail: getyirdish2000@gmail.com

1 Ecotourism and Wildlife Management, in Department of
Tourism Management, College of Business and
Economics, University of Gondar, Gondar, Ethiopia.

2 Department of Heritage Inventory, Expert of Tourism
and Heritage Management West Gojjam Culture and
Tourism Office, South Achefere District, Drurbete Town,
Ethiopia.

3 Department Tourism Management, College of Business
and Economics, University of Gondar, Gondar, Ethiopia.

Citation information

Cite this article as: Potentials, challenges and economic
contributions of tourism resources in the South Achefer
district, Ethiopia, Endalkachew Teshome, Melkamu Dereje
& Yirdaw Asfaw, Cogent Social Sciences (2022), 8:
2041290.

Note
1. The smallest Government administrative unite.

Disclosure statement
No potential conflict of interest was reported by the
author(s).

Compliance, ethics approval and consent to participate
The purpose of the study, its procedures, and the confi-
dentiality of the information was clearly explained to all
research participants, verbal consent was obtained from
participants, and questionnaires were answered based on
their preference. Moreover, no any clinical data of any
respondent was used in any section of this research.

Approval for this study was obtained from University of
Gondar, College of Business and Economics, Department
of Tourism Management with reference no. TMGT/237/10/
2011 on 06/10/2018.

References

Ali, Y. (2016). Challenges and prospects of Ethiopian
tourism policy, Ethiopia. Journal of Hotel and Business
Management, 5(1), 2-8. https://doi.org/10.4172/
2169-0286.1000134

Alison, J. M., & Anne, Z. (2007). A cultural encounter
through volunteer tourism: Towards the Ideals of
sustainable tourism? Journal of Sustainable Tourism,
15(5), 541-556. https://doi.org/10.2167/jost701.0

Aref, F., Gill, S., & Farshid, A. (2010). Tourism development
in local communities: As a community development
approach. Journal of American Science, 6(2), 155-
161. www.jofamericanscience.org

Aseres, S. A. (2015). Assessment of the potentials tourism
resources of choke mountain and its environs,
Ethiopia. Journal of Tourism & Hospitality, 4(3), 2-7.
https://doi.org/10.4172/21670269.1000164

Asker, S., Boronyak, L., Carrard, N., & Paddon, M. (2010).
Effective community based tourism: A best practice
manual (A. Secretariat Ed.). 35 Heng Mui Keng Terrace
Singapore 119616 Sustainable Tourism Cooperative
Research Centre. QLD 4222 Australia: Gold Coast
Campus, Griffith University.

Aynalem, S., & Simane, B. (2016). Development of
community-based ecotourism: A case of Choke
Mountain and its Environs, Ethiopia: Challenges and
opportunities. Journal of Tourism, Hospitality and
Sports, 16, 1-18. https://www.iiste.org/

Bekele, H., Teshome, E., & Asteray, M. (2017). Assessing
protected areas for ecotourism development: The
case of Maze National Park, Ethiopia. Journal of
Hospitality Management and Tourism, 8(3), 25-31.
https://doi.org/10.5897/JHMT2015.0159

Creswell, J. W. (2014). A concise introduction to mixed
methods research. Sage Publications.

CSA. (2007). Central statistical agency of Ethiopia. http://www.
csa.gov.et/census-report/complete-report/census-2007

Degefu, M. A., Alamirew, T., & Zeleke, G. E. A. (2019).
Detection of trends in hydrological extremes for
Ethiopian watersheds. Regional Environmental Change.
https://doi.org/10.1007/s10113-019-01510-x

Page 18 of 21


https://doi.org/10.4172/2169-0286.1000134
https://doi.org/10.4172/2169-0286.1000134
https://doi.org/10.2167/jost701.0
http://www.jofamericanscience.org
https://doi.org/10.4172/21670269.1000164
https://www.iiste.org/
https://doi.org/10.5897/JHMT2015.0159
http://www.csa.gov.et/census-report/complete-report/census-2007
http://www.csa.gov.et/census-report/complete-report/census-2007
https://doi.org/10.1007/s10113-019-01510-x

Teshome et al., Cogent Social Sciences (2022), 8: 2041290
https://doi.org/10.1080/23311886.2022.2041290

Denman, R. (2001). Guidelines for community-based eco-
tourism development. WWF International: The Tourism
Company, 11a High Street, Ledbury HR8 1DS, UK.

Dwyer, L., & Edwards, D. (2000). Nature-based tourism on
the edge of urban development. Journal of
Sustainable Tourism, 8(4), 267-287. https://doi.org/
10.1080/09669580008667364

Ermias, G., & Azmach, T. (2017). Tourism potential and
constraints: Considering the natural and cultural
attractions of South Omo, Ethiopia. Journal of
IntechOpen, 6, 1-23. https://www.ajhtl.com/

Eshetu, A. A. (2010). Community based ecotourism devel-
opment as a viable strategy for sustainable natural
resource management: Opportunities and challenges.
The case of Borena-Sayint National Park. [Master
Thesis]. Mekelle University.

EWNHS. (1996). Important bird areas of Ethiopia.
Published in Addis Ababa.

Fentaw, T. (2016). Potentiality assessment for ecotourism
development in Dida Hara Conservation site of
Borena National Park, Ethiopia. International Journal
of Tourism & Hospitality Reviews, 3(1), 1-16. https://
doi.org/10.18510/ijthr.2016.314

Gebremariam, K. Z. (2018). Challenges and prospects of
community based eco-tourism in Maichew Cluster,

a case of Ofla Woreda. Edelweiss Applied Science and
Technology, 2(1), 187-200. https://doi.org/10.33805/
10.33805/2576.8484.137

Gemechu, S. (2014). Planning for sustainable tourism:
Challenges and opportunities for ecotourism devel-
opment in Addis Ababa, Ethiopia. American Journal
of Human Ecology, 3(2). doi:10.11634/
216796221403570

Goran, P. (2012). Tourism and new economic challenges
original scientific work. University of Belgrade.

Honey, M. (2009). Community conservation and early
ecotourism: Experiments in Kenya. Journal of
Environment Science and Policy for Sustainable
Development, 51(1), 46-57. https://doi.org/10.3200/
ENVT.51.1.46-57

ICOM. (2012). Role of museum in education and cultural
tourism development: Policy brief. UNESCO. 978-966-
1568-72-2.

Kahissay, M. H., Fenta, T. G., & Boon, H. (2020).
Religion, spirits, human agents and healing:

A conceptual understanding from a sociocultural
study of Tehuledere Community, Northeastern
Ethiopia. Journal of Religion and Health, 59(2),
946-960. https://doi.org/10.1007/s10943-018-
0728-6

Ketema, T. D. (2015). Development of community based
ecotourism in Wenchi Crater Lake, Ethiopia:
Challenges and prospects. JHMT, 6(4), 39-46. https://
doi.org/10.5897/JHMT2014.0133

Kidane-Mariam, T. (2015). Opportunities and challenges of
tourism development in Addis Ababa Upper Reft val-
ley corridor, Ethiopia. [Msc]. Addis Ababa University
Addis Ababa.

Kiss, A. (2004). Is community-based ecotourism a good
use of biodiversity conservation funds? Trends in
Ecology & Evolution, 19(5), 232-236. https://doi.org/
10.1016/j.tree.2004.03.010

Kothari, C. R. (2004). Research methodology methods &
techniques (2nd ed.). John Wiley and Sons Ltd.

Maria José Zapata, C., Hall, M., Lindo, P., &
Vanderschaeghe, M. (2011). Can community-based
tourism contribute to development and poverty
alleviation? Lessons from Nicaragua. Current Issues
in Tourism, 14(1), 725-749. https://doi.org/10.1080/
13683500.2011.559200

<: cogent.-social sciences

Melak, D., Teshome, E., & Girma, S. (2016). Community
benefit sharing in simien Mountains National Park
(SMNP) Livelihood Improvement through Stainable
Resources Management Program in North Ethiopia,
Unpublished.

Melese, K. B., & Beldq, T. H. (2021). Determinants of
tourism product development in Southeast Ethiopia:
Marketing perspectives. Sustainability, 13(23), 13263.
https://doi.org/10.3390/su132313263

Molla, T., Asresie, H., Biruhalem, K., Baye, B., Mekonen, T.,
Yehalem, D., , and Firew, T. (2011). Participatory Rural
Appraisal report, Bahir Dar, Ethiopia. BDU-CASCAPE
working paper 6. Hawasa University. https://www.
bdu.edu.et/sites/default/files/publication/South%
20Achefer_PRA_0_0.pdf

Moswete, N., Saarinen, J., & Monare, M. J. (2015).
Perspectives on cultural tourism: A case study of
Bahurutshe cultural village for tourism in Botswana.
Nordic Journal of African Studies, 24(4), 279-300.
http://www.njas.helsinki.fi/pdf-files/vol24num3-4/4_
moswete_saarinen_monare.pdf

Mthembu, B., & Mutambara, E. (2018). Rural tourism as
a mechanism for poverty alleviation in Kwa-Zulu-
Natal Province of South Africa: Case of Bergville.
African Journal of Hospitality, Tourism and Leisure, 7
(4), 1-22. https://www ajhtl.com

Nurhssen, S. (2016). The role of tourism on local eco-
nomic development of Gondar city, Amhara Regional
State, Ethiopia. Journal of Global Economics, 4(3), 1-
6. doi:10.4172/2375-4389.1000207

Okonkwo, E. E., Afoma, E., & Martha, I. (2017). Cave
tourism and its implications to tourism development
in Nigeria: A Case Study of Agu-Owuru Cave in
Ezeagu. International Journal of Research in Tourism
and Hospitality (IJRTH), 3(3), 16-24. http://dx.doi.org/
10.20431/2455-0043.0303003

Panasiuk, A. (2007). Tourism Infrastructure as
a determinant of regional development. Ekonomika ir
vadyba: aktualijos ir perspektyvos, 1(8), 212-215.
https://www.worldcat.org/title/ekonomika-ir-vadyba-
aktualijos-ir-perspektyvos/oclc/942555819

Phillips, A. (2002). Management guidelines for IUCN cate-
gory V Protected areas (Vol. 12). IUCN.

Richard, S. (2002). The challenges of economic diversifi-
cation through tourism: The case Abu Dhabi,
University of Northumbia, Middle East. International
Journal of Tourism Research, 4(3), 221-235. https://
doi.org/10.1002/jtr.378

Robinson, B. M. K. (2016). Tourism in Ethiopia: An Urgent
Opportunity for Economic diversification. African
Journal of Hospitality, Tourism and Leisure, 5(3), 1-20.
https://www.ajhtl.com/

SADCTO. (2017). South Achefer District Culture and
Tourism Office Annual Report [Unpublished].

Teffera, T. (2019). Ethiopian magnificent holidays: A case
study of the Asdnda Feast_Chapter II_Part III https://
www.academia.edu/40726681

Tesfaye, S. (2017). Challenges and opportunities for
community based ecotourism development in
Ethiopia. African Journal of Hospitality, Tourism and
Leisure, 6(3), 1-10. https://www.ajhtl.com/

Teshome, E., Asebe, B., & Amlaku, N. (2019). Tourism
potentials of Wof-washa National Priority Forest Area,
Ethiopia: Its significance to community-based eco-
tourism development. Journal of Tourism, Hospitality
and Sport, 39, 21-29. https://www.iiste.org/

Teshome, E., & Demissie, E. (2018a). Assessment of tour-
ist satisfaction in the Simien Mountains National
Park, Ethiopia. African Journal of Hospitality, Tourism
and Leisure, 7(2), 1-25. https://www.ajhtl.com/

Page 19 of 21


https://doi.org/10.1080/09669580008667364
https://doi.org/10.1080/09669580008667364
https://www.ajhtl.com/
https://doi.org/10.18510/ijthr.2016.314
https://doi.org/10.18510/ijthr.2016.314
https://doi.org/10.33805/10.33805/2576.8484.137
https://doi.org/10.33805/10.33805/2576.8484.137
https://doi.org/10.11634/216796221403570
https://doi.org/10.11634/216796221403570
https://doi.org/10.3200/ENVT.51.1.46-57
https://doi.org/10.3200/ENVT.51.1.46-57
https://doi.org/10.1007/s10943-018-0728-6
https://doi.org/10.1007/s10943-018-0728-6
https://doi.org/10.5897/JHMT2014.0133
https://doi.org/10.5897/JHMT2014.0133
https://doi.org/10.1016/j.tree.2004.03.010
https://doi.org/10.1016/j.tree.2004.03.010
https://doi.org/10.1080/13683500.2011.559200
https://doi.org/10.1080/13683500.2011.559200
https://doi.org/10.3390/su132313263
https://www.bdu.edu.et/sites/default/files/publication/South%20Achefer_PRA_0_0.pdf
https://www.bdu.edu.et/sites/default/files/publication/South%20Achefer_PRA_0_0.pdf
https://www.bdu.edu.et/sites/default/files/publication/South%20Achefer_PRA_0_0.pdf
http://www.njas.helsinki.fi/pdf-files/vol24num3-4/4_moswete_saarinen_monare.pdf
http://www.njas.helsinki.fi/pdf-files/vol24num3-4/4_moswete_saarinen_monare.pdf
https://www%26#x00A0;ajhtl.com
https://doi.org/10.4172/2375-4389.1000207
http://dx.doi.org/10.20431/2455-0043.0303003
http://dx.doi.org/10.20431/2455-0043.0303003
https://www.worldcat.org/title/ekonomika-ir-vadyba-aktualijos-ir-perspektyvos/oclc/942555819
https://www.worldcat.org/title/ekonomika-ir-vadyba-aktualijos-ir-perspektyvos/oclc/942555819
https://doi.org/10.1002/jtr.378
https://doi.org/10.1002/jtr.378
https://www.ajhtl.com/
https://www.academia.edu/40726681
https://www.academia.edu/40726681
https://www.ajhtl.com/
https://www.iiste.org/
https://www.ajhtl.com/

Teshome et al., Cogent Social Sciences (2022), 8: 2041290
https://doi.org/10.1080/23311886.2022.2041290

Teshome, E., & Demissie, E. (2018b). The characteristics,
length of stay and motivation of foreign tourists who
visit Simien Mountains National Park, World Heritage
Site. Ethiopia African Journal of Hospitality, Tourism
and Leisure, 7(2), 1-15. https://www.ajhtl.com/

Teshome, E., Melash, A., & Alene, Y. (2021). Challenges of
tour guiding in the Medieval City of Gondar, Northwest
Ethiopia. Ethiopian Journal of Business Management
and Economics (EJBME), 4(1), 1-14. http://journal.uog.
edu.et/index.php/EJBME/about/submissions

Teshome, E., Shita, F., & Abebe, F. (2020). Current com-
munity based ecotourism practices in Menz Guassa
community conservation area, Ethiopia. GeoJournal,
85(2), 2136-2147. https://doi.org/10.1007/s10708-
020-10179-3

Teshome, E., Woretq, L. S., & Meskele, T. A. (2018).
Challenges of tourism destination development in
the Amhara National Regional State, Ethiopia. African
Journal of Hospitality, Tourism and Leisure, 7(3), 1-16.

Teshome, E., Worku, A., & Astery, M. (2015). Community
based ecotourism as a tool for biodiversity conser-
vation in Wunania-Kosoye natural attraction site.
Ethiopia Ethiopian Renaissance Journal of Social
Sciences and the Humanities, 2(1), 28-42. https://
erjssh-uog.org/index.php/ERJSSH/article/view/41

UNE. (2020). One UN assessement-socio-economic impact
of Covid-19 in Ethiopia. United Nation Ethiopia, 1-182.

Wondirad, A. (2020). Ecotourism development challenges
and opportunities in Wondo Genet and its environs,
southern Ethiopia. Journal of Place Management and
Development, 13(4), 465-491. https://doi.org/10.
1108/JPMD-12-2018-0109

Wondirad, A., Kebete, Y., & Li, Y. (2021). Culinary tourism
as a driver of regional economic development and
socio-cultural revitalization: Evidence from Amhara
National Regional State, Ethiopia. Journal of
Destination Marketing and Management, 19(2), 1-42.
https://doi.org/10.1016/j.jJdmm.2020.100482

Wondirad, A., Tolkach, D., & King, B. (2020). Stakeholder
collaboration as a major factor for sustainable eco-
tourism development in developing countries.

<: cogent.-social sciences

Tourism Management, 78(3), 104024. https://doi.org/
10.1016/j.tourman.2019.104024

Wondirad, A., & Wondirad, A. (2019). Visitor manage-
ment and sustainable destination management
nexus in Zegie Peninsula, Northern Ethiopia.
Journal of Destination Marketing and Management,
13(C), 83-98. https://doi.org/10.1016/j.jdmm.2019.
03.006

Worku, M. (2017). Ecosystem services and tourism
potential in Lake Tana Peninsula: Ethiopia Review.
Journal of Tourism & Hospitality, 6(6), 324. https://doi.
0rg/10.4172/2167-0269.1000324

Worku, G., & Feyssa, D. (2016). Natural resources use
conflicts: Gender opportunities and constraints in
conflict management. Journal of Biology and
Chemical Research, 33(2), 836-846. https://www.jbc.
org/

WTTC. (2019). World Travel & Tourism Council’s report
reveals cities account for $691 billion in Travel &
Tourism GDP and over 17 million jobs. https://www.
wttc.org/about/media-centre/press-releases/press-
releases/2019/wttc-report-reveals-cities-account-for
-691-billion-in-travel-tourism-gdp-and-over-17-
million-jobs.

WTTC. (2021). Travel and Tourism Economic Impact: 2020
Global Overview. (N. Jus, and T. Misrahi, Eds.) Gloria
Guevara Manzo, President & CEOWorld Travel &
Tourism Council.

Yamane, T. (1967). Statistics, an Introductory Analysis
(2nd ed.). Harper and Row.

Yechale, M., Haiymanot, B., & Ashenafi, T. (2017). Tourism
Marketing, Challenges, and new Tourism product
development Potentials; Practice from the Amhara
National Regional. Journal of Hospitality Management
and Tourism, 8(2), 1-13. https://doi.org/10.5897/
JHMT2016.0206

Young, J. (2012). Ethiopian Protected Areas A ‘Snapshot’. A
Reference Guide For Future Strategic Planning And Project
Funding. Word Press, Addis Ababa, 23. https://phe-
ethiopia.org/admin/uploads/attachment-1167-Eth%
20Protected%20Areas%20Snapshot%201_4_2012.pdf

Page 20 of 21


https://www.ajhtl.com/
http://journal.uog.edu.et/index.php/EJBME/about/submissions
http://journal.uog.edu.et/index.php/EJBME/about/submissions
https://doi.org/10.1007/s10708-020-10179-3
https://doi.org/10.1007/s10708-020-10179-3
https://erjssh-uog.org/index.php/ERJSSH/article/view/41
https://erjssh-uog.org/index.php/ERJSSH/article/view/41
https://doi.org/10.1108/JPMD-12-2018-0109
https://doi.org/10.1108/JPMD-12-2018-0109
https://doi.org/10.1016/j.jdmm.2020.100482
https://doi.org/10.1016/j.tourman.2019.104024
https://doi.org/10.1016/j.tourman.2019.104024
https://doi.org/10.1016/j.jdmm.2019.03.006
https://doi.org/10.1016/j.jdmm.2019.03.006
https://doi.org/10.4172/2167-0269.1000324
https://doi.org/10.4172/2167-0269.1000324
https://www.jbc.org/
https://www.jbc.org/
https://www.wttc.org/about/media-centre/press-releases/press-releases/2019/wttc-report-reveals-cities-account-for-691-billion-in-travel-tourism-gdp-and-over-17-million-jobs
https://www.wttc.org/about/media-centre/press-releases/press-releases/2019/wttc-report-reveals-cities-account-for-691-billion-in-travel-tourism-gdp-and-over-17-million-jobs
https://www.wttc.org/about/media-centre/press-releases/press-releases/2019/wttc-report-reveals-cities-account-for-691-billion-in-travel-tourism-gdp-and-over-17-million-jobs
https://www.wttc.org/about/media-centre/press-releases/press-releases/2019/wttc-report-reveals-cities-account-for-691-billion-in-travel-tourism-gdp-and-over-17-million-jobs
https://www.wttc.org/about/media-centre/press-releases/press-releases/2019/wttc-report-reveals-cities-account-for-691-billion-in-travel-tourism-gdp-and-over-17-million-jobs
https://doi.org/10.5897/JHMT2016.0206
https://doi.org/10.5897/JHMT2016.0206
https://phe-ethiopia.org/admin/uploads/attachment-1167-Eth%20Protected%20Areas%20Snapshot%201_4_2012.pdf
https://phe-ethiopia.org/admin/uploads/attachment-1167-Eth%20Protected%20Areas%20Snapshot%201_4_2012.pdf
https://phe-ethiopia.org/admin/uploads/attachment-1167-Eth%20Protected%20Areas%20Snapshot%201_4_2012.pdf

Teshome et al., Cogent Social Sciences (2022), 8: 2041290 ﬂ-_‘ Cogent o SOCia| Sciences
https://doi.org/10.1080/23311886.2022.2041290

© 2022 The Author(s). This open access article is distributed under a Creative Commons Attribution (CC-BY) 4.0 license.

cogent--0a

You are free to:

Share — copy and redistribute the material in any medium or format.

Adapt — remix, transform, and build upon the material for any purpose, even commercially.
The licensor cannot revoke these freedoms as long as you follow the license terms.

Under the following terms:

Attribution — You must give appropriate credit, provide a link to the license, and indicate if changes were made.
@ You may do so in any reasonable manner, but not in any way that suggests the licensor endorses you or your use.

No additional restrictions

You may not apply legal terms or technological measures that legally restrict others from doing anything the license permits.

Cogent Social Sciences (ISSN: 2331-1886) is published by Cogent OA, part of Taylor & Francis Group.
Publishing with Cogent OA ensures:

«  Immediate, universal access to your article on publication

»  High visibility and discoverability via the Cogent OA website as well as Taylor & Francis Online
+  Download and citation statistics for your article

*  Rapid online publication

«  Input from, and dialog with, expert editors and editorial boards

«  Retention of full copyright of your article

*  Guaranteed legacy preservation of your article

«  Discounts and waivers for authors in developing regions

Submit your manuscript to a Cogent OA journal at www.CogentOA.com

Page 21 of 21



	1.  Introduction
	2.  Statement of the problem
	3.  Research methodology
	3.1.  Study area description
	3.2.  Research design and approach
	3.3.  Target population
	3.4.  Sample size and sampling techniques
	3.5.  Sample size determination
	3.6.  Data collection techniques and tools
	3.7.  Data analysis
	3.8.  Ethical considerations

	4.  Results and discussion
	4.1.  Demographic profile of the respondents
	4.2.  Potential tourism resources
	4.2.1.  Natural tourism resource potentials in South Achefer district
	4.2.2.  Cultural tourism resource potentials in South Achefer district
	4.2.3.  Challenges of tourism development in South Achefer district
	4.2.4.  Level of community agreement on economic contributions of tourism


	5.  Conclusion and recommendations
	5.1.  Conclusion
	5.2.  Recommendation

	Acknowledgements
	Funding
	Author details
	Note
	Disclosure statement
	Compliance, ethics approval and consent to participate
	References

