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Table 2
“Affordable luxuries product categories.

Product Category n (N==262) %

Fashion 7 75.19%
Jewelry 150 57.25%
Perfumes & Accessories 143 54.58%
Wines & Spirits 153 58.40%
Watches 127 48.47%
Foods 147 56.11%
Other 26 0.92%

@ Participants could choose more than one option.
® n=262 valid responses out of 288 participants.
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Table 3
Affordable luxuries vs. necessities.

Luwvury vs. Necessity ~ Would Purchase if Price
Dowhled

M

Watches

Concert

Sports tickets
Specialty coffee
Wine and spirits
Colognes

Movies

Music

Holiday accommodations
Sport shoes
Chocolate

Lunch with a friend
Taxis

Newspaper

Books

Bus

Gas

Meat products
Visit to the doctor
Electricity

Milk

Bread

* 5= Strongly agree.

b 5=All of the time.

Table 4
How much should affordable luxuries should cost (vs. necessities)?.

0-19% more
20-39% more
40-59% more
60-79% more
More than 80%
Total
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Table 5

Attribiibes associated with affordable luxuries.

Mean Std. deviation

Cuality 391 0.83
Sueeessful 3.82 0.87
Status 3.74 0.92
Impressive 3.71 0.74
Glamorous 3.7 .85
Superior 3.7 0.95
Rewarding 3.68 .58
Sophisticated 3.68 (.85
Expensive 3.64 1.03
Crafted 3.62 .89
Exceptional 3.62 (.85
Distinctive 3.58 0.79
Powerful 3.58 0.83
Faseinating 3.55 0.74
Wealthy 3.55 1.11
Leading 0.78
Symbaolic 0.92
Stunning 3.5 0.76
Exquisite 0.589
Precious 0.92
Exclusive 1.01
Elitist 1.08
Unique 1.03
Conspicuous 0.90
Emotional 0.96
Rare 1.05
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