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SEN= Sensing Experience; Fi
ACT= A Ce
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Construct Definition Source

Customer experience The degree of sensory, emotional, and cognitive impacts generated by users when Hsu & Tsou (2011), Tsaur et al. (2007),
participating in and observing blogs, which elevates their interest, motivations, and  and Schmitt (1299)
recognition, and subsequently adds value to the blogs.

Functional value Users' evaluation toward the service functions, effectiveness, or actual performance of Sheth et al. (1991), Sweeney and Soutar
blogs. (2001), and Ledden et al (2007)

Social value The degree to which the service functions of blog connects users to other members of
the community.

Emotional value Whether users' selected blogs depended on the release of consumers' affections.

Episternic value Whether users' use of blogs is based on the need to satisfy curiosity and pursue new
knowledge and novelty.

Conditional value Whether blogs can provide greater perceived value under certain specific
crcumstances.

Continuance intention Users' intentions toward the continued use of related application services of blogs. Bhattacherjee (2001 ) and Bhattacherjee

et al (2008)

Satisfaction Users' degree toward the consistency of the expected and actual user experience of  Bhattacherjee (2001 ) and Chen et al
blogs. (2012)

Sustainable social The degree of the intensity and emotional sustenance produced by interaction and Veloutsou (2007) and Morgan-Thomas

relationship sustainability between users and blog operators. and Veloutsou (2013)

Forne” g‘)..d‘ (5"5) oy 9 Ls:‘)io.fb Ls"ﬁ) s 1l 08U ‘).>‘ o 99 ‘)L..’>l.~.: (5"9) W)LM.C‘ 6‘).:

o asls dele slo,b 51 oo o olis 1) oS o, b,ksls a5 wis S oL (1981) and Larcker

0.7 51 55,5 of slezel cobls 5 il 0.5 51 58,5 (AVE) s gl ,5el (il g onuSile il 0.5 51 i
oS e lke (1981) Fornell and Larcker wlslgies b jtsle aes a5 ans o olis 3 Jgaz il
)L..‘>Lw <= o w).@ )‘ )..5)).’ AVE &0 d..w.t) 0‘9_‘> ‘Q”"ﬁ‘wm AR 0 QL""" ‘) s_)yUa.o ‘:‘)io.b ‘3‘9)

oo ot |y (B30 lg, 5l 4 53 gz L abaie 5 e S B30 il s sl 45 L

S yidin o9y il )1y 4.2
don 0ind Gl o a5 by canl (See (CMV) S e 39, byl el aslidun p omin ki S5 )0
aoliiow  (2003) 1, Ken 3 POASAKOFT slorics wlol 5ol axils s92g 9iS oo p |y anlidw p slap]

3 paatie glad,m 0,8 daw hwg a5 olacualS bl g dslitun p b & el ool Sk ol s S L
lidline ol sl so3l Gy S Al i 5 wazs ezl aile gll 90 5 hade sladins;
Sles B ol 0 soliiwl CMV jpa> cus sl HArman o, g1 <G yg03] .l oo plos! dsbicdiw

|y b yesite slo uil,lsS yiion Wilg so Lo ;51 G a8 oy ;0 CMV a5 el () 91516 S5 s gl




CanSs b il g 750 7,25 10,5151 gl a5 amo oo ylitd dbbgpe s gull el oo ol d2d mud s
Ao i Hlas |y CMVv doliivw p a5 WS oo Gl AT el o axlge

RIVCIPTINE R SR B

Characteristics Frequency

Gender
Male 217
Female 235
Age
Under 20 years old 142
21-30 years old 161
31-40 years old 114
41 years old or above 35
Education level
High school certificate or lower degree 50
Undergraduate degree 238
Master or higher degree 164
Marital status
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Path Standardized t-value  Supported
path coefficient

CE = PV 0.777%* 28,561 Yes
CE — SAT 0.170™ 2439 Yes
CE—=Cl —0.018 0.302 No
PV — SAT 0.684™ 8907  Yes
PV — 0.308** 4280  Yes
SAT = 0.612** 11.802 Yes
SAT — 55R 0.427* 1927 Yes
Cl — S5R 0.487* 9.093 Yes
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Constructs

Construct
relationships

T-value of path
coefficients

CE = PV — SAT
CE-MW-—=0

PV — SAT — CI
PV — SAT — SSR

SAT — C1 — 55R

CE— PV

PV — SAT
CE— PV

V=

PV — SAT
SAT — Cl
PV — SAT
SAT — SSR
SAT — Cl
Cl = 55R

28,561
8.907

28,561
4.280
8.907

11.802
8.907 5.836™"
7727

11.802 7.203""
9.093

Note 1: CE = Customer Experience; PV = Perceived Value; SAT = Satisfaction;
(1 = Continuance Intention; SSR = Sustainable Social Relationship.
Note 2: **p-value < 0,001,
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